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Abstract. This study aims to investigate the application of artificial intelligence
(AI) to creative projects. AI-assisted creative projects can be of assistance to a
wide range of industries, including small businesses. In most cases, the first step
for small businesses is to concentrate on the products that they are going to sell.
Since there are so many small businesses competing with other businesses, they
require efficient branding in order to increase their brand exposure. On the other
hand,  small  businesses  typically  have  limited  finances,  and  the  process  of
branding can be quite expensive. In the process of branding, AI may be a solu-
tion for creative projects. This study utilizes a descriptive qualitative method
with a literature review and in-depth interviews as data collection. The findings
indicate that AI can assist in branding processes, including creating logos, con-
tent,  posters,  images,  content calendars,  infographics,  business  cards,  T-shirt
designs, Instagram posts, bulletin boards, and reports.
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1 Introduction

The rapid development of information and communication technology has led to vari-
ous innovations, one of which is Artificial Intelligence (AI). AI holds significant po-
tential for providing creative solutions across multiple aspects, including managing
and promoting small businesses [1]. Small businesses frequently face challenges in
branding and marketing due to  limited resources.  They must  compete with larger
companies that have more substantial capital and resources. In this context, AI can be
an extremely beneficial tool [2]. AI possesses the capability to analyze data, predict
trends,  and  generate  creative  content  that  supports  branding  strategies.  Therefore,
small businesses can enhance their market exposure at a lower cost compared to con-
ventional methods [3]. This study aims to explore how AI can be utilized in creative
projects to assist small businesses in the branding process, including logo creation,
content development, posters, images, content calendars, infographics, business cards,
T-shirt designs, Instagram posts, bulletin boards, and reports.
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2 Methods

This research employs a descriptive qualitative method. This method is chosen to gain
a deep understanding of AI use in creative projects for small businesses. Data collec-
tion is conducted through a literature review and in-depth interviews with small busi-
ness owners who have used AI in their branding strategies [4]. The research steps are
as follows:1) Literature review: collect and analyze various literature sources related
to the use of AI in creative projects and branding for small businesses; 2) Data analy-
sis: analyze the data obtained from the literature review and interviews to identify
patterns, themes, and conclusions relevant to the research objectives; 3) Case studies:
examine several case studies of small businesses that have successfully used AI to
assess the effectiveness and concrete impact of AI implementation [5].

3 Results and Discussion

3.1 Logo Creation and Visual Identity

AI provides significant solutions for small business logo creation and visual identity.
AI platforms like Logojoy or Looka allow users to create appealing logos with mini-
mal effort [6]. AI analyzes user preferences, color palettes, and current design trends
to generate logos that match the brand. In some cases, AI can even produce multiple

design alternatives, allowing business owners to choose the logo that best aligns with
their vision. It saves time and costs compared to using professional graphic designers.

Case study: an online clothing store owner uses AI to design a logo that reflects the
desired retro style. With AI, they can create several logo versions, choose the best

one, and make final adjustments within hours [7].

3.2 Social Media Content and Marketing

Creating content for social media platforms such as Instagram, Facebook, and Twitter
can be very time-consuming [8]. AI can assist small businesses by generating relevant
and engaging text, images, and videos. AI tools like Canva, with its content creation
features and Lumen5 for videos, can automate this process [9]. AI analyzes user data
and trends to produce content that is more likely to gain interaction and engagement
from the target audience.

Case study: a small cafe uses AI to generate daily posts featuring special menus,
stories about the origins of their coffee beans, and customer testimonials. As a result,
they see a 30% increase in social media engagement.

3.3 Posters and Infographics

Creating visually  appealing posters  and infographics can be challenging for  small
businesses that do not have in-house designers. AI can simplify this process with tools
like Visme or Piktochart. AI can automatically arrange layouts, choose colors, and
insert data to create informative and readable infographics [10].

1348             W. H. N. Ruci et al.



Artificial Intelligence for Creative Project in Small Business3

Case study: a small travel agency uses AI to create infographics showing the latest
travel  trends  and  popular  vacation packages.  These infographics  are  then used in
email campaigns, resulting in higher open rates than regular content.

3.4 Content Calendar and Schedule Management

AI can assist in managing content calendars by analyzing the best posting times based
on previous interactions and engagement trends.  Tools like CoSchedule or  Buffer
with AI features can recommend when and where content should be posted to reach a
larger and more relevant audience [11].

Case study: a food blogger uses AI to schedule their posts. With AI’s help, they
discovered that posting new recipes on Tuesday afternoons gets the highest engage-
ment. It helps increase Website visitors and boosts sales of their digital cookbook.

3.5 T-Shirt and Business Card Design

AI can be used to design unique and personalized T-shirts and business cards. Plat-
forms like Printful or Zazzle with AI support allow small businesses to create attrac-
tive  designs  that  reflect  their  brand  identity.  AI  can  provide  design  suggestions,
choose the right fonts, and match colors with the company’s visual identity [12].

Case study: a local entrepreneur uses AI to design T-shirts with unique and rele-
vant local motifs. These T-shirts are then sold in souvenir shops and receive positive
customer feedback.

3.6 Instagram Posts and Bulletin Boards

AI can help small businesses manage social media content like Instagram posts and
bulletin boards. AI tools like Later or Hootsuite can optimize content, analyze per-
formance, and provide recommendations for the next posts [13]. It allows small busi-

nesses to maintain consistent postings and ensure that each post engages the audience.
Case study: a restaurant uses AI to manage its Instagram account, posting photos of

food and special promotions at optimal times. It helps increase the number of follow-
ers and customers visiting the restaurant.

3.7 Reports and Analysis

AI can analyze data from branding campaigns and generate reports that provide valu-
able insights into the effectiveness of strategies [14]. With AI features, platforms like
Google Analytics or HubSpot can provide automatic reports covering metrics, such as
Website traffic, conversion rates, and social media engagement. It helps small busi-
nesses understand what works and where they can improve their strategies.

Case study: a small online store uses AI to analyze its ad campaign data. AI reveals
that certain ads get more clicks from mobile users. With this information, they  shifted
their ad budget to focus on mobile platforms and saw a 25% increase in sales.
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3.8 Challenges and Limitations

Although AI offers various benefits, there are some challenges to address. The first is
technical skills (small businesses may need training to use AI tools effectively). The
second is system customization (AI needs to be tailored to the specific needs of each
business). The last is initial implementation costs (although AI can save costs in the
long run, the initial investment in tools and training can be a barrier for some small
businesses) [15].

In short, AI has proven to be a highly useful tool for small businesses in various
aspects of  creative projects.  From logo creation to content management,  AI helps
small businesses become more effective in branding and marketing with limited re-
sources. AI implementation enables small businesses to innovate and compete in an
increasingly digital market, although they may face some challenges in the implemen-
tation process.

4 Conclusion

AI offers innovative and practical solutions for small businesses facing branding chal-
lenges. With AI’s ability to generate creative content and analyze data effectively,
small businesses can enhance their brand exposure at a lower cost and in a shorter
time. This research indicates that AI implementation in creative projects can positive-
ly impact small businesses, particularly in creating logos, content, posters, images,
content calendars, infographics, business cards, T-shirt designs, Instagram posts, bul-
letin boards, and reports. Nonetheless, AI implementation also requires appropriate
understanding and customization to fit  the needs and characteristics of each small
business. This study is expected to serve as a reference for small businesses and re-
searchers to understand better the potential and application of AI in creative projects.
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