
Ayurvedic wellness tourism: Sustainable Practices adopted 

by Tea Destinations 
 
 

Shuvasree Banerjee*  Pankaj Kumar Tyagi 

Chandigarh University, Mohali, India. 

writetoshuvasree@gmail.com. 

pankaj.tsm@gmail.com.  

 

Abstract 

 The concept of wellness tourism has garnered a lot of attention in recent years, as more and more 

tourists are looking for experiences that are beneficial to their health and satisfaction. Ayurveda, 

which is an old Indian medical system, has gained recognition for its holistic approach to 

wellbeing and has become an essential component in the tourist offers of many different 

destinations. Tea destinations are one-of-a-kind locales that have managed to leverage on their 

natural beauty and resources in order to attract visitors who are searching for a place to rest and 

rejuvenate themselves. By incorporating Ayurvedic concepts into their health offers, these places 

have been able to differentiate themselves in the tourism business, which is very competitive. 

Within the scope of this study, a variety of environmentally responsible methods that tea locations 

have put into place to promote their wellness tourism goals are investigated. This article offers a 

critical analysis of the sustainable practices that have been implemented in tea locations in order 

to enhance wellness tourism via the use of Ayurveda technology. By conducting an in-depth 

analysis of these activities, the research underlines the significance of striking a balance between 

the growth of tourism, the preservation of the environment, and the involvement of the 

neighbourhood. It places an emphasis on the necessity of stakeholders participating in the 

destination working together to guarantee that the expansion of tourism is sustainable and 

beneficial to all of the stakeholders involved. Taking everything into consideration, this study 

makes a contribution to the expanding body of research on sustainable tourism practices and the 

influence such practices have on wellness tourism. Other places that are interested in developing 

their wellness tourism offers might benefit greatly from the information provided by this article 

since it highlights the effective tactics that tea destinations have implemented. Tea places have the  
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potential to continue to attract tourists who are looking for one-of-a-kind and significant wellness 

experiences if they adopt a holistic strategy that incorporates Ayurveda, sustainability, and 

community participation.  

 

Keywords: Ayurveda, environmental protection, sustainable practices, tea destinations, wellness 

tourism, and tea tourism. 

 

1. Introduction 

 

The popularity of wellness tourism is growing all throughout the world, and as a result, 

teahouses are becoming increasingly appealing locales. The impetus behind this trend is the 

growing knowledge of activities that are less harmful to the environment as well as holistic 

health solutions such as Ayurveda. By placing a focus on both environmentally responsible 

tourism and traditional knowledge, this move highlights the significance of incorporating 

Ayurveda into wellness tourism, particularly in tea districts. This is especially true in 

locations where tea is grown. This change is especially significant in areas that are known for 

their tea production. According to Akhtar and Anjum (2022), the preservation of cultural 

traditions, the conservation of the environment, and the promotion of the well-being of local 

residents are among the most vital features of sustainable tourism which are also among the 

most important.  

 

Ayurveda, which is an ancient medical system that began in India, is a technique that is well-

known for its comprehensive nature. It is a method that is used to address health conditions. 

The natural treatments, lives that are balanced, and treatment regimens that are personalized 

to the individual who is suffering from the ailment are the focal points of this method where 

the emphasis is placed. The combination of Ayurveda with tourism, particularly in tea 

districts, results in the establishment of a one-of-a-kind blend of traditional practices and 

contemporary approaches to tourism. This is especially true in tea regions. Particularly in tea-

producing regions, this is the case. This integration also encourages acts that are 

environmentally appropriate, which helps to conserve both culture and the environment 

(Cyranski, 2017). The fact that it fosters activities that are responsible for the environment is 
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in addition to the fact that it draws in tourists.  

 

The concept of sustainability in the tourism sector encompasses a wide range of interrelated 

issues that are associated with one another. The preservation of socio-cultural authenticity, 

the maintenance of economic viability, and the protection of the environment are all issues 

that fall under this category. Tea houses are excellent candidates for wellness tourism 

campaigns because they are able to include all of these components into their operations. 

This makes them a fantastic choice for the campaign. Tea is used by a large number of 

people, and many people believe that drinking tea may help them feel more relaxed and 

rejuvenated. On the whole, the principles of Ayurveda are completely in agreement with the 

common practice of drinking tea. On the other hand, the production of tea is often carried out 

in regions that are found to have a high level of biodiversity and ecosystems that are 

vulnerable to being damaged. As a result of this, it is essential to put into practice sustainable 

practices in order to safeguard natural ecosystems, ensure the preservation of water 

resources, and cut down on the quantity of carbon emissions (Chengxiang et al., 2022).  

 

 

Customers are becoming increasingly interested in having travel experiences that are 

authentic and fascinating, and tea houses are responding to this need by promoting Ayurvedic 

wellness as a method of meeting this desire. Ayurveda is a well-liked location for vacationers 

who are interested in natural well-being. This is due to the fact that it features tailored health 

regimens, mindfulness practices, and the utilization of herbal therapies. In a business that is 

exceedingly competitive, tea shops that embrace Ayurveda are able to separate themselves 

from their competitors and make a contribution to the economy of the community in which 

they are located. This is achieved by the provision of services and products that are 

associated with health and wellness. In the process of conducting a comprehensive study on 

sustainable practices in tea regions for the purpose of Ayurvedic health tourism, it is of the 

utmost importance to investigate the opportunities and challenges that are encountered by 

individual players. It is imperative that this be done in order to proceed with the analysis. 

Even while sustainability has the potential to increase the attractiveness and pleasure of a 

location in terms of its appeal and enjoyment, there are typically expenses connected with the 
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infrastructure, training, and certification of the destination. This is the case at least in most 

cases. At the same time as it is crucial to ensure that Ayurvedic medicines and products are 

of the highest possible quality and that they are genuine, it is also essential to maintain the 

trust of travelers and to adhere to ethical standards.  

 

In order to provide a complete analysis of the several approaches that tea houses offer in 

order to promote Ayurvedic health tourism through ecologically responsible practices, the 

objective of this article is to provide such an analysis. In addition to this, the research will 

place an emphasis on the necessity of locating a point of equilibrium between the growth of 

tourism and the protection of the environment, as well as the participation of the community.  

2. Objectives of the Study 

 

1. To assess how Ayurvedic wellness tourism affects the flow of visitors towards tea 

destinations. 

2. To research aims to determine the efficacy of sustainable practices that promote wellness 

tourism. 

3. To investigate how the principles of Ayurveda can be fitted into the goals of sustainable 

development in tea destinations. 

4. To focus on how organic farming is used as a strategy to make tourists prefer visiting places 

like these where tea is grown. 

5. To study also examines how Ayurveda has been incorporated into tea tourism and its socio-

cultural benefits. 

 

 

3. Literature Review 

 

During the course of the year 2017, the researcher Cyranski, C. undertook an inquiry into the 

manufacturing of Ayurveda at a wellness resort in Kerala, which is located in the southern area 

of India. Examples of activities that give insights for both theoretical and empirical research on 

the subject include international health tourism and the formation of transnational practices. All 
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of these activities are examples of activities that provide insights. It demonstrates how and why 

practitioners, management, guests, and various organizations such as the Keralan tourism 

department, European travel agencies, the Kur school of German medicine, and the Western 

concept of stress shape the Ayurvedic practice at the resort, which is a popular tourist destination 

with a large German guest base. The resort is located in Kerala, which is a state in the state of 

Kerala. The location of the resort may be found in Kerala, which is a state within the state with 

the same name. More specifically, the purpose of this essay is to examine the factors and 

strategies that are utilized in order to attract visitors from Germany to the resort. Instead of a 

watered-down version of "authentic" Ayurveda, which is represented in classic texts or 

purportedly practiced in Indian clinics, as scholars and practitioners contend, the resort 

represents a space where transnational networks and circulations converge to produce a new 

form of Ayurvedic practice that is one specific instance of a global variety. This new form of 

Ayurvedic practice is one example of a global variety. One example of a worldwide variety is 

this new kind of Ayurvedic practice that has just emerged. This updated Ayurvedic method is a 

global adaptation of the conventional strategy that has been used for centuries.  

A new service was designed by Fedorova, A. (2016) for the case firm, which is a spiritual 

holiday operator which operates in the northern region of India. The case firm was the source of 

the establishment of the service. Everything that the case corporation, which was the 

organization that commissioned the thesis, wanted to accomplish was taken into consideration. 

This included all of their hopes and objectives. In order to fulfill its requirements, the paper 

offers an explanation of the new-product strategy that was developed on the basis of earlier 

study. This is done for the aim of completing its criteria. There were in-depth interviews with the 

proprietor of the company, and these interviews were performed in a semi-structured format. 

Through the utilization of these interviews, each and every crucial piece of information was 

gathered. Observational research is a type of study, and qualitative research is characterized by 

the utilization of case studies. This method is referred to as qualitative research, and it is the one 

in dispute. Primary data is information that is gathered from scholarly papers written by other 

researchers, organizations, and news sources. Sources of primary data include news sources. 

There is another name for secondary data, which is secondary data. The two portions of the paper 

are distinct from one another with respect to one another. Providing a theoretical overview of the 

product that is spiritual tourism is the first portion of this essay that is offered. The new product 
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that the example company makes available to the general public is the topic of discussion in the 

second half of the article. There is a completely stated new product that is made available to the 

public as the conclusion of the study. This product is assessed in comparison to the development 

strategy of the example company.  

In order to get information on the numerous internet-based advertising platforms and Ayurvedic 

medicines that are available in Ernakulum, Varghese, A. A. (2020) conducted a tourist survey. 

The purpose of the survey was to gather information. Each of the one hundred patients who took 

part in the pilot trial was a participant. It is suggested by the data that visitors should find the 

online stage to be progressively engaging in order to acquire a knowledge of the complexity and 

to get treatment habitat surveys in an effective way. This is essential in order to accomplish the 

goal of gaining an appreciation for the intricacy. Individuals who are traveling are required to 

disclose personal information about themselves in order to participate in online surveys. Over the 

course of the past few decades, India has developed into a destination that is considered to be of 

a level that is considered to be somewhere in the middle when it comes to medical tourism. One 

of the things that may be achieved through the tourism industry is the provision of medical 

treatment to tourists who are traveling to a distant country. There is a considerable influence that 

the utilization of computerized advertising has on the travel and tourist industry. Companies that 

provide transportation and settlement services are among the most important firms when it 

comes to utilizing cutting-edge marketing strategies to make contact with networks and 

guarantee that their customers have the best possible experience when they are away from their 

homes. In addition, the tourist industry necessitated the use of specific advertising strategies. 

Ayurveda Tourism Kerala has developed criteria for a variety of internet-based life phases, 

taking into mind the demographics of the audience it wishes to target according to Ayurveda 

Tourism Kerala.  

S. Dahanayake (2023) made the observation that there are ten features, which are as follows: 

professionalism, meaningfulness, environmental aesthetics, refreshment, hedonism, hospitality, 

engagement, novelty, value for money, and authenticity with signals (40). There are also ten 

other characteristics. In spite of the fact that MWTE's expertise and value for money were two of 

its most essential qualities, the organization's dedication to preserving the environment was one 

of the most appealing components of the company. Through the identification of components of 

MWTE structures, it is feasible to give an explanation for wellness travel. It is possible that in-
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depth information might be used to influence decisions, policies, and practices that are evidence-

based and that improve the happiness and well-being of wellness tourists. This is something that 

is possible. Having this happen would be a good turn of events. In contrast, there have been a lot 

of research that have been carried out on specialist tourism, whereas just a few MTE studies have 

been carried out on wellness tourism. In order to fill in knowledge and empirical gaps in the field 

of wellness tourism and to reconcile ideas that are already in disagreement with one another, the 

purpose of this study is to perform an analysis of the primary features of memorable wellness 

tourist experiences (MWTE). This will be done in order to accomplish both of these goals. It was 

via the utilization of qualitative research methodologies that MWTE dimensions were 

discovered. The snowball sampling approach, which was based on criteria, was utilized in order 

to pick main wellness tourists from all over the world for semi-structured interviews. These 

interviews were conducted. During the periods of October through December of 2022, this kind 

of sampling was utilized. NVivo was utilized in order to carry out an analysis of themes that was 

founded on grounded theory.  

4. Research Methodology 

 

In order to investigate the interaction between Ayurvedic health tourism and environmentally 

responsible practices in tea regions, this study adopts a research approach that is both analytical 

and descriptive. For the purpose of selecting around one hundred participants, convenience 

sampling will be utilized. The participants will be selected among tourists to tea locations that are 

well-known for their ecological and Ayurvedic health services. In-person and online 

administration of structured questionnaires will be used to collect data. These questionnaires will 

be distributed at tea venues. When it comes to Ayurvedic health and ecotourism, the questionnaire 

will include a variety of topics, such as the impact on travel decisions, the level of satisfaction 

experienced by visitors, and the knowledge of sustainable practices. In order to offer a full 

knowledge of the impact and efficacy of combining Ayurvedic principles with sustainable 

development goals in tea locations, qualitative and quantitative data will be studied. This will serve 

to provide a comprehensive understanding. 

 

4.1 Research Design: 
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In order to investigate the interaction between Ayurvedic health tourism and environmentally 

responsible practices in tea regions, this study adopts a research approach that is both analytical 

and descriptive. For the purpose of selecting around one hundred participants, convenience 

sampling will be utilized. The participants will be selected among tourists to tea locations that 

are well-known for their ecological and Ayurvedic health services. In-person and online 

administration of structured questionnaires will be used to collect data. These questionnaires will 

be distributed at tea venues. When it comes to Ayurvedic health and ecotourism, the 

questionnaire will include a variety of topics, such as the impact on travel decisions, the level of 

satisfaction experienced by visitors, and the knowledge of sustainable practices. In order to offer 

a full knowledge of the impact and efficacy of combining Ayurvedic principles with sustainable 

development goals in tea locations, qualitative and quantitative data will be studied. This will 

serve to provide a comprehensive understanding. 

 

4.2 Methods of sampling used:  

 

The selection of participants for the study will be carried out through the utilization of convenience 

sampling, with a particular emphasis given on tourists who visit tea districts that are well-known 

for their ecological practices and Ayurvedic health services from a particular point of view. This 

technique was selected because it is possible in terms of reaching a specific tourist group that has 

the ability to supply insightful opinions that are relevant to the aims of the study. This was the 

reason that this strategy was chosen. An investigation is going to be carried out with around one 

hundred guests, and it will be carried out either through in-person interviews that will be carried 

out at these tea venues or through questionnaires that will be sent out online. Regarding the purpose 

of gathering comprehensive information regarding the manner in which travellers perceive 

Ayurvedic wellness offerings in relation to their travel decisions, experiences during their stay, 

awareness of sustainable practices, and the significance of coordinating wellness tourism with 

sustainable development, this sample size is considered to be sufficient for the purpose of gathering 

information.  

4.3. Data collecting methods used: 
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This investigation will make use of a structured questionnaire that is in accordance with the 

objectives of the study as well as the outcomes of the findings of the previous data analysis. 

Within the framework of tea areas, it will encompass a wide range of Ayurvedic health and 

ecotourism techniques and practices. In the first place, the questionnaire is designed to study the 

ways in which Ayurvedic wellness alternatives impact the travel choices and locations of persons 

who are interested in traveling. Additionally, it will explore the ways in which Ayurvedic health 

plays a role in the relaxation, regeneration, and cultural immersion of tourists who are traveling. 

The survey will also analyze the visitors' awareness and evaluation of the sustainable practices 

that are implemented at these tea farms using the information that they provide.  

 

Within the following section, we will investigate the ways in which organic farming, energy 

efficiency, and the reduction of waste have all had a role in the phenomena of wellness tourists 

visiting these regions. Additionally, it will explore how visitors perceive the relevance of 

merging Ayurvedic health practices with sustainable development goals in order to find out how 

sustainability influences their location and the amount of satisfaction they feel. This will be done 

in order to find out how tourists make a connection between the two. A mixed-method approach 

will be utilized in order to gather the data. This strategy will comprise both online completion by 

means of electronic distribution and in-person interviews that will be carried out at tea locations. 

Face-to-face connection with visitors is assured via the utilization of this two-pronged technique, 

which permits in-depth responses on complex Ayurvedic health and activities that are pleasant to 

the environment being provided. The study will make use of these approaches to collect 

information that is qualitative as well as quantitative in character. The main objective of the 

study is to improve wellness tourism in tea places.  

 

5. Data Analysis 
 

5.1 The Ayurvedic Wellness Experience as Perceived by Visitors  

The information presented in Table 1 illustrates how visitors evaluate the accessibility of 

Ayurvedic health facilities in comparison to other aspects related to the selection of tea locations. 

Seventy percent of respondents believe that ayurvedic wellness services are extremely 
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significant, with twenty-five percent of them believing that they are extremely vital and forty-

five percent believing that they are very essential. 

Table 1: Does the availability of Ayurvedic wellness services have an impact on where you choose to have 

your tea? 

 Frequency Percentage 

Extremely Important 25 25.0 

Very Important 45 45.0 

Moderately Important 20 20.0 

Slightly Important 8 8.0 

Not Important 2 2.0 

Total 100 100 

 

 

Figure 1: Does the availability of Ayurvedic wellness services have an impact on where you choose to have 

your tea? 

There is a strong interest in Ayurvedic items among travelers as a whole, as indicated by the fact 

that an extra twenty percent of them regard these services to be somewhat significant. A lesser 

minority of people, 8%, believe that Ayurvedic treatments are somewhat vital, which indicates 

that they have some effect but not as much as the majority of people do. With regard to the 

decision-making process, just two percent of participants are of the opinion that Ayurvedic 

wellness services are unimportant. 

 
Table 2: Is the availability of Ayurvedic wellness services something that you think makes a big difference 

when you visit places known for tea? 

25%

45%

20%

8% 2%

Extremely Important Very Important

Moderately Important Slightly Important

Not Important
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 Frequency Percentage 

Strongly Agree 20 20.0 

Agree 35 35.0 

Neutral 20 20.0 

Disagree 15 15.0 

Strongly Disagree 10 10.0 

Total 100 100 

 

 

Figure 2: Is the availability of Ayurvedic wellness services something that you think makes a big difference 

when you visit places known for tea? 

The perspectives of one hundred travelers are shown in Table 2, which details the extent to 

which they consider Ayurvedic wellness choices to have contributed to their overall pleasure of 

tea establishments. 55% of respondents agree (35%) or strongly agree (20%) that Ayurvedic 

health offers a significant improvement to their vacation experience. This indicates that the 

majority of respondents had positive thoughts. Twenty percent of those who participated in the 

survey have no fixed opinion about the matter. On the other hand, 25% of tourists either strongly 

disagree (10%) or disagree (15%) with the notion that Ayurvedic health makes a significant 

contribution to their overall vacation experience. 

 

5.2 The effectiveness of sustainable practices 

Table 3: Does this tea destination aware about its sustainable practices? 

 Frequency Percentage 

Completely Aware 8 8.0 
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Very Aware 11 11.0 

Moderately Aware 26 26.0 

Slightly Aware 40 40.0 

Now Aware at all 15 15.0 

Total 100 100 

 

 

Figure 3: Does this tea destination aware about its sustainable practices? 

Table 3 shows the distribution of responses on the inquiry into the tea destination's sustainable 

practices. The vast majority of responders showed some level of familiarity with these eco-

friendly procedures, but in varied ways: Eight percent reported complete awareness, eleven 

percent acute awareness, twenty-six percent moderate awareness, and forty percent minimal 

awareness. However, fifteen percent of people who took the survey claimed to be completely 

unaware of any of the current sustainable initiatives. These findings suggest that there is a great 

opportunity to enhance communication and promotion of the tea destination's sustainability 

activities to better inform and engage tourists, even if a large portion of them are already aware 

of them. 

 

5.3 Integrating Ayurveda with Sustainable Development 

Table 4: Do you think it's important that Ayurvedic health products and services contribute to global 

sustainability initiatives? 

 Frequency Percentage 
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Extremely Important 36 36.0 

Very Important 26 26.0 

Moderately Important 15 15.0 

Slightly Important 21 21.0 

Not Important 2 2.0 

Total 100 100 

 

                                                        

Figure 4: Do you think it's important that Ayurvedic health products and services contribute to global 

sustainability initiatives? 

Table 4 displays statistics on the importance of integrating Ayurvedic health programs with 

sustainable development goals in tea locations according to tourists' perceptions. The fact that 

36% of respondents think it is extremely important and another 26% think it is very important 

shows that a large majority of people think this alignment is necessary. The results show that 

travelers are in agreement that including ecological practices and Ayurvedic wellbeing into their 

trip preparations makes them happier and better at making decisions. Only 15% of people who 

took the survey find this alignment to be very important, while 21% consider it to be moderately 

critical. Very few people (2% to be exact) think it's insignificant. 

 

                     

 5.4 Effects on Visitors Satisfaction 

Table 5: Is this tea destination's Ayurvedic health service satisfactory? 
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Highly Satisfactory 36 36.0 

Satisfactory 20 20.0 

Neutral 23 23.0 

Dissatisfactory 14 14.0 

Highly Dissatisfactory 7 7.0 

Total 100 100 

 

 

Figure 5: Is this tea destination's Ayurvedic health service satisfactory? 

Table 5 presents the results of an investigation on the level of contentment that guests have with 

the Ayurvedic wellness treatments that are offered at a certain tea resort. A sizeable percentage 

of participants indicates that they are pleased with the experience, with 36 percent indicating that 

they are "Highly Satisfied" and 20 percent indicating that they are "Satisfied." Despite this, a 

sizeable portion of travellers appear to be uninterested, as 23% of them declared themselves to be 

"Neutral." On the other side, dissatisfaction is relatively reduced, with just 14% of respondents 

indicating that they are "Dissatisfied" and 7% stating that they are "Highly Dissatisfied." 

 

6. Suggestions & Future Recommendations 

 

The first step is to increase the number of people who believe in environmentally responsible 

practices.  

 

One of the educational campaigns that has to be established is the kind that involves launching 

targeted educational activities with the purpose of bringing sustainable practices to the attention 
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of potential visitors. A variety of choices are available, including workshops that encourage 

participants to participate in hands-on activities, instructional publications, and guided tours that 

highlight activities that are good to the environment.  

 

• Digital Engagement: Through the use of digital platforms and social media, distribute 

information from tea enterprises on the many methods of sustainability that are implemented by 

these establishments. It is important that people are made aware of the good effects that these 

activities have on the lives of individuals and the planet as a whole.  

 

 

b) In order to achieve a better equilibrium between Ayurvedic medicine and the preservation of 

the natural environment:  

 

• Collaboration: It is essential to foster collaboration between Ayurvedic health centers and 

regional producers of tea in order to construct comprehensive wellness programs. This is why it 

is crucial to encourage collaboration. This is demonstrated in a number of different ways, 

including the provision of lodgings that are environmentally conscious, advice on Ayurvedic 

health, and samples of organic tea.  

 

The programs for accreditation include the development and distribution of certification 

procedures for tea-growing locations that meet stringent environmental and Ayurvedic health 

standards. The development of certification programs is a component of these procedures. This 

has the potential to help both the creation of trust as well as the attraction of visitors who lay a 

focus on the environment.  

 

Improving the Experience That You Offer to Your Visitors:  

 

There should be specialized Ayurvedic health programs that are tailored to specific requirements. 

Some examples of these programs include yoga, herbal medications, and dietary adjustments. 

The requirements of the person should be taken into consideration while developing these 

programs. As a consequence of this, it is possible that visitors will experience feelings of 
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happiness and contentment ultimately. The provision of organic food options, biodegradable 

toiletries, and environmentally friendly accommodation are all examples of sustainable services 

that ought to be made available to visitors. The aforementioned examples are only a handful of 

the many different kinds of environmentally friendly facilities.  

 

Offering Assistance to Constituents of the Community:  

 

Involvement of the Community: In order to create and maintain Ayurvedic wellness tourism, it is 

essential to include local communities in the process of establishing and marketing this form of 

tourism. This will allow for the promotion and maintenance of this sort of tourism. For the 

purpose of ensuring that locals are able to take advantage of the financial benefits that tourism 

brings, it is essential to provide them with options for employment and training.  

 

• Preservation of Culture: Make advantage of tourism to draw attention to and preserve the 

history and traditions of the community that you are visiting for cultural preservation. It is 

possible that you will be able to put your guests at ease by encouraging them to take part in the 

celebrations and rituals that are observed in the region.  

 

Infrastructure and Accessibility Improvements to Prevent Accessibility Issues:  

 

• Infrastructure that is environmentally friendly: Investing money in the creation of 

environmental infrastructure, such as water conservation systems, waste management facilities, 

and renewable energy sources, is an important step in reducing environmental impact. This has 

the ability to contribute to the reduction of impacts that tourism has on the environment that are 

detrimental to the environment.  

You should make sure that wellness facilities are accessible to all people, including those who 

have impairments, and that there are enhanced transit choices available to travel to these kinds of 

places. This relates to the availability of access.  

 

Authenticity and Quality Assurance: Make certain that the Ayurvedic products and services 

that are being provided for sale are genuine and in accordance with a high quality standard. In 

Ayurvedic wellness tourism: Sustainable Practices             47



order to accomplish this objective, it is possible to acquire resources from organic farms that 

have been certified and to implement stringent quality control techniques.  

 

• Transparency: Always be honest about the origin of your resources, the production process of 

your products, and the efforts you are taking to decrease the impact you have on the 

environment. This is an important aspect of transparency. There is a potential that this will be 

advantageous to the reputation of the location as well as the confidence of the tourists that visit 

there.  

 

Research directions that might be pursued in the future:  

 

It is vital that future study on the issue focus on a number of crucial areas in order to guarantee 

that Ayurvedic wellness tourism at tea locations is both effective and sustainable over the long 

term. This is because it is the only way to guarantee that it will be successful. It is essential to 

carry out longitudinal impact assessments in order to offer a full picture of the consequences that 

will be felt over the long term on ecosystems, communities, and economies. In order to improve 

the experiences that wellness tourists enjoy while they are traveling, it is vital to do research on 

the activities and routines that wellness tourists regularly engage in. In order to bring about 

improvements in communication strategies for the development of sustainable habits, it is 

required to conduct an evaluation of the success of educational activities and tactics for digital 

engagement. By doing research on a variety of models, it is feasible to accomplish the objective 

of locating novel and effective approaches of integrating Ayurvedic principles with ecotourism. 

It is feasible that a more in-depth comprehension of the social and cultural effects on local 

communities may be attained by examining the ways in which cultural heritage can be protected 

while simultaneously stimulating community involvement. This would be a step in the right 

direction. It is vital to undertake research in order to have a better understanding of how 

technological improvements such as water conservation and renewable energy sources could 

possibly improve sustainable practices because of their potential to promote sustainability. In 

conclusion, but certainly not least, the implementation of high certification requirements and 

quality control systems has the potential to be a method of creating confidence and trust. 

Ayurvedic products and services are guaranteed to be original and exceptional thanks to these 
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methods, which are meant to ensure their quality. In the event that these lines of inquiry are 

taken into consideration as a whole, they have the potential to improve wellness tourism in tea 

areas in ways that are more efficient, less detrimental to the environment, and more personally 

rewarding.  

 

• Impact Studies: Determine the consequences that Ayurvedic wellness tourism has on 

communities, economies, and the environment over a longer period of time by employing 

longitudinal research. Evaluations should be conducted in order to determine the extent of these 

effects. In this location, one has the opportunity to get useful information that may be utilized for 

the purpose of making ongoing changes.  

 

• An Examination of Tourist Behaviour: In order to get a more in-depth grasp of the 

requirements and expectations of wellness tourists, it is necessary to investigate the preferences 

and behaviors of wellness tourists. This information need to be employed more effectively in 

order to facilitate the customization of offers and the enhancement of promotional efforts.  

 

It is possible that tea shops will be able to improve their efforts to be ecologically responsible, 

attract more wellness tourists, and provide assistance to the regions in which they are located if 

they apply these suggestions and recommendations. In the event that we take into consideration 

the bigger picture, it is feasible for us to develop a tourist model that will persist and grow for the 

advantage of all of the parties concerned.  

 

 

 

7. Conclusion 

 

In particular, the findings of this study shed light on the major importance that environmentally 

responsible practices have in the field of Ayurvedic wellness tourism for the industry as a whole 

that is being addressed here that is being discussed here. As a result of the incorporation of 

Ayurvedic wellness services with the objectives of sustainable development, these tea locations 

become significantly more desirable to tourists who are searching for experiences that are holistic 
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in nature. One piece of evidence that illustrates this is the fact that the outcomes of the integrated 

approach have led in these tea destinations being significantly more desirable. This is one piece of 

evidence that demonstrates this. In addition to contributing to the promotion of environmental 

stewardship, the utilization of sustainable practices, such as organic agriculture, waste reduction, 

and energy conservation, not only enhances the allure and genuineness of wellness therapies that 

are offered in tea venues, but it also contributes to that promotion. A win-win situation has been 

created. Additionally, the research shows the relevance of the fact that visitors feel that Ayurvedic 

health treatments should be offered in tea houses at all times. This belief is crucial to the success 

of the market. This is due to the fact that tourists believe that these services have the ability to 

influence the choices they make about their trips and to increase the overall level of satisfaction 

they have with their travel experiences. This is the reason why situations are the way they are. 

 

References 

 

1. Akhtar, M., & Anjum, U. (2022). Economic importance of tourism in India and prospects 

for sustainable development. International Research Journal of Modernization in 

Engineering Technology and Science, 4(6), 846. 

2. Chengxiang Ma, D. B. A., Gao, C., & Somrak, T. The Role of Thai Local Herbs and 

Ingredients in Promoting Post-Pandemic Wellness and Medical Tourism for Sustainable 

Development Goal 3: A Critical Review of the Literature. 

3. Cyranski, C. (2017). Purifying purges and rejuvenating massages: Ayurvedic health 

tourism in South India (Doctoral dissertation). 

4. Dahanayake, S., Wanninayake, B., & Ranasinghe, R. (2023). Unveiling the essence: 

Constructs of memorable wellness tourism experiences. Tourism and Hospitality 

Research, 14673584231223860. 

5. Fedorova, A. (2016). New Product Development in Spiritual Tourism. 

6. Fernando, I., Rajapaksha, R. M. P. D. K., & Kumari, K. W. S. N. (2016). Tea tourism as a 

marketing tool: a strategy to develop the image of Sri Lanka as an attractive tourism 

destination. PIN Fernando, RMPDK Rajapaksha and KWSN Kumari,(2016), Kelaniya 

Journal of Management, 5(2), 64-79. 

50             S. Banerjee and P. K. Tyagi



7. Jayasooriya, S. S. W. (2019). Exploring the potentials, issues, and challenges for 

community-based tea tourism development (with reference to Hanthana 

Mountains). International Journal of Advance Research, Ideas and Innovations in 

Technology, 5(2), 475-480. 

8. Jolliffe, L., Aslam, M. S. M., Khaokhrueamuang, A., & Chen, L. H. (Eds.). 

(2023). Routledge handbook of tea tourism. Routledge. 

9. Majeed, S., & Kim, W. G. (2022). Emerging trends in wellness tourism: a scoping 

review. Journal of Hospitality and Tourism Insights, 6(2), 853-873. 

10. Massingham, L., Hewage, M. A., Skandakumar, M. N., Nishantha, M. P., & Pathirana, M. 

T. (2020). Launching of “Bandu Well-Being & Ayurveda. 

11. Ng, S. I., Lim, X. J., Hall, C. M., Tee, K. K., Basha, N. K., Ibrahim, W. S. N. B., & Naderi 

Koupaei, S. (2022). Time for Tea: Factors of service quality, memorable tourism 

experience and loyalty in sustainable tea tourism destination. Sustainability, 14(21), 

14327. 

12. Ramesh, U., & Joseph, K. (2011). A study to evolve an effective marketing plan to enhance 

wellness tourism in Kerala. International Journal of Marketing and Management 

Research, 2(9), 193-206. 

13. Su, X., & Zhang, H. (2022). Tea drinking and the tastescapes of wellbeing in 

tourism. Tourism Geographies, 24(6-7), 1061-1081. 

14. Smith, M. K. (2021). Creating wellness tourism experiences. In Routledge handbook of the 

tourist experience (pp. 364-377). Routledge. 

15. Tiwari, S., Mohanty, P. P., Fernando, I. N., Cifci, I., & Kuruva, M. B. (2023). Bridging tea 

with tourism: empirical evidence from India and Sri Lanka. Tourism Review, 78(1), 177-

202. 

16. Van Der Wal, S. (2008). Sustainability issues in the tea sector: A comparative analysis of 

six leading producing countries. Stichting Onderzoek Multinationale Ondernemingen, 

June. 

17. Varghese, A. A., & Zacharias, S. (2020). Scope of Digital Marketing in Medical Tourism 

with Special Reference to Ayurvedic Tourism in Ernakulam District. OJAS, 41. 

18. Wang, L., Damdinsuren, M., Qin, Y., Gonchigsumlaa, G., Zandan, Y., & Zhang, Z. (2024). 

Forest Wellness Tourism Development Strategies Using SWOT, QSPM, and AHP: A Case 

Ayurvedic wellness tourism: Sustainable Practices             51



Study of Chongqing Tea Mountain and Bamboo Forest in China. Sustainability, 16(9), 

3609. 

19. Yeap, J. A., Ooi, S. K., Ara, H., & Said, M. F. (2021). Have coffee/tea, will travel: assessing 

the inclination towards sustainable coffee and tea tourism among the green 

generations. International Journal of Culture, Tourism and Hospitality Research, 15(3), 

384-398. 

20. Yoopetch, C., & Kongarchapatara, B. (2021). Sustainable livelihood and revisit intention 

for tea tourism destinations: An application of theory of reasoned action. Academy of 

Entrepreneurship Journal, 27, 1-13. 

 

Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the
source, provide a link to the Creative Commons license and indicate if changes were made.
        The images or other third party material in this chapter are included in the chapter's
Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
permitted by statutory regulation or exceeds the permitted use, you will need to obtain
permission directly from the copyright holder.

52             S. Banerjee and P. K. Tyagi

http://creativecommons.org/licenses/by-nc/4.0/

	Ayurvedic wellness tourism: Sustainable Practices adoptedby Tea Destinations

