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Abstract

This study aims to determine Brand Image and Product Quality on Xiaomi brand Smartphones in Bandung City,
respondents responses regarding Brand Image and Product Quality and to find out how much influence Brand Image and
Product Quality have on Purchase Decisions on Xiaomi brand Smartphones in Bandung City.

This type of research uses descriptive and verification methods, with a quantitative approach by operating the
calculations using the IBM SPSS V25 program and the sampling technique using probability sampling to be precise using
simple random sampling. Then get a sample of 100 people from the existing population. The population in this study are
consumers who have purchased a Xiaomi brand smartphone. The data analysis method in this study uses multiple linear
regression analysis with the aim of knowing the direction of the relationship between brand image variables (X1) and product
quality variables (X2) with purchasing decision variables (Y).

Thus the result is that the Brand Image variable partially has a significant effect on Purchasing Decisions. Then
Product Quality partially has a significant effect on Purchasing Decisions. As well as the Brand Image and Product Quality
variables simultaneously have a significant effect on the Purchase Decision of the Xiaomi brand Smartphone in Bandung City.
Keywords: Brand Image, Product Quality, Purchase Decision

A. Introduction

1. Background

The development of technology, information and communication is increasingly rapid, this is a very promising business
opportunity, therefore business people in telecommunications equipment, especially smartphones, continue to develop their
business. Currently, smartphones are one of the communication tools that are needed by many people, because they can bring
change and convenience to people in carrying out their activities. Stock App noted that the growth of smartphone users in the
world reached 5.3 billion in July 2021. Growth represents half of the world's population of around 7.9 billion or equivalent to
67% (GoodStats, 2022). Other information related to the number of mobile phone or smartphone users in Indonesia by Province
in 2021, as seen in the research results presented by the Central Statistics Agency (BPS), as follows:
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Figure 1.1 Percentage of Mobile Phone Users By Province In 2021
From the image above, it shows that the number of smartphone users in Indonesia based on Province is the most in
Java Province, with a percentage of 9,75%. This is because internet access via smartphones in Java Province is quite good and
the availability of smartphones in Java Province is affordable(Ministry of Communication and Information, 2017).Talking
about the industrysmartphoneln Java Province, especially in Bandung City, one of the smartphone brands that is sold and is
popular with consumers is Xiaomi.Xiaomi is a smartphone from China which is headquartered in Beijing.

Basically, brand image and product quality can influence purchasing decisions as stated byFatmaningrum & Fadhilah
(2020),Lidya et al., (2022), AndLatief et al., (2022) show thatBrand image and product quality simultaneously have a positive
and significant influence on purchasing decisions.

Meanwhile, the facts on the ground show the opposite, where a number of people in Bandung City decided not to buy
Xiaomi brand smartphones. This is reinforced based on the results of information data obtained by researchers from
Counterpoint, regarding the percentage of smartphone sales in Indonesia in the first quarter of 2021 and the first quarter of
2022 as shown in Figure 1.2 below:
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Figure 1.2 Percentage Of Smartphone Sales In Indonesia The First Of 2021 and The First Quarter Of 2022

© The Author(s) 2024

V. Mardiansyah and R. A. E. V. Targa Sapanji (eds.), Proceedings of the 1st Widyatama International
Conference on Management, Social Science and Humanities (ICMSSH 2024), Advances in

Social Science, Education and Humanities Research 886,
https://doi.org/10.2991/978-94-6463-608-6_28


mailto:Meidianaputrif22@gmail.com1
mailto:yenny.maya@widyatama.ac.id
https://doi.org/10.2991/978-94-6463-608-6_28
http://crossmark.crossref.org/dialog/?doi=10.2991/978-94-6463-608-6_28&domain=pdf

244 M. P. Febriyanti and Y. M. Dora

From the image above regarding information on the decline in smartphone sales in Indonesia in the first quarter of
2021 and the first quarter of 2022 obtained from Counterpoint, the cause of the decline in sales, especially for Xiaomi brand
smartphone products, is in terms of the poor brand image of Xiaomi brand smartphones and the low quality of Xiaomi brand
smartphone products. Based on the results of research conducted by researchers, the brand image of Xiaomi brand smartphones
has a poor reputation compared to other smartphone brands, because Xiaomi brand smartphones are considered smartphones
that most often display advertisements when operated so that they can interfere with the comfort of Xiaomi brand smartphone
users in Bandung City. This opinion is supported by news reported by Kompas.com (2022). Another cause of the decline in the
brand image of the Xiaomi smartphone brand is that it is famous for its distributor warranty, which is a number of promises
offered by the Xiaomi distributor, but the distributor does not explain the weakness that if there is a problem with the Xiaomi
smartphone brand, the distributor cannot accommodate complaints from Xiaomi smartphone customers in Bandung City, this
is supported by news reported by Tribun Jabar (2018).

Another reason why people in Bandung City do not buy Xiaomi brand smartphones is because the quality of Xiaomi
brand smartphone products is low. Based on researchers' observations of Xiaomi brand smartphone users in Bandung City,
there are problems that arise related to the quality of Xiaomi brand smartphones, namely, when the smartphone is being used
by its users, it often overheats (heats up quickly), this is supported by research results from the official Xiaomiui page reported
by kompas.com (2021). Then, most Xiaomi brand smartphone users in Bandung City complained that they often experienced
bugs or errors (the smartphone screen suddenly turns off or moves on its own). This explanation can be supported by complaints
from consumers as Xiaomi brand smartphone users reported by CNN Indonesia (2021). Another cause of the decline in product
quality on Xiaomi brand smartphones is that the battery life of Xiaomi brand smartphones does not last long. This is supported
by news about complaints from consumers as Xiaomi brand smartphone users reported by Tribun (2019). This is what can
cause the battery to drain very quickly. Thus, consumers using Xiaomi brand smartphones consider that the quality of the
Xiaomi brand smartphone has not been tested properly. Based on the background that has been described and based on the
facts in the field that have been presented, in this research the author will conduct research with the title "The Influence of
Brand Image and Product Quality on Purchasing Decisions Xiaomi Brand Smartphone Consumers in Bandung City".

2. Objectif

Based on the formulation of the problem, the researcher's aim is to analyze and find out:

To knowbrand image of Xiaomi brand smartphones.

To knowthe quality of Xiaomi brand smartphone products.

To knowpurchasing decisions for Xiaomi brand smartphones.

To knowHow big is the influence of brand image on purchasing decisions for Xiaomi brand smartphones?

To knowHow much influence does product quality have on purchasing decisions for Xiaomi brand smartphones?

To knowHow much influence does brand image and product quality have on purchasing decisions for Xiaomi brand
smartphones?
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B. Research methodology

1. Research methods

The research method used in this research is a quantitative research method.

2. Types of research

The type of research used is descriptive and verification research with a quantitative approach.

3. Population

The population in this study were consumers who had purchased Xiaomi brand smartphones in Bandung City. Based on the
results of interviews with the Xiaomi Store Bandung Manager and internal data obtained regarding the number of consumers
who purchased Xiaomi brand smartphones at the official Xiaomi BEC (Bandung Electronic Center) store, there were 14,400
consumers (Reza, 2022). So the population used in this study were consumers who had purchased Xiaomi brand smartphones
with a total of 14,400 consumers.

4. Sampling Technique

In sampling, the researcher used probability sampling technique, precisely using simple random sampling. The reason for using
simple random sampling is because in this study the researcher did not determine any special criteria or provisions for
respondents. The characteristics in this study are consumers who have made purchases and users of Xiaomi brand
Smartphones.Based on the results of the Slovin formula calculation, it is known that the number of samples to be studied in
this study is 100 respondents.

5. Data Types

The data used in this study are primary and secondary data. Primary data were obtained by researchers by giving questionnaires
to consumers using Xiaomi brand smartphones in Bandung City. While secondary data were obtained by researchers from
previous researchers and reference books.

6. Instrument

The research instruments used in the research were questionnaires and interviews.

7. Instrument Requirements

The requirements for the questionnaire guideline research instrument are that it meets the requirements of validity, namely to
determine whether the instrument is valid or not, it is directly consulted on the r product moment, and reliability, namely to
determine whether the instrument is valid or not.measure whether a questionnaire which is an indicator of the variable is
reliable or not.
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8. Data Analysis Methods

a. Descriptive Analysis

Descriptive analysis in this study includes respondents' responses related to the variables in this study, namely Brand Image,
Product Quality, and Purchase Decisions on Xiaomi brand Smartphones in Bandung City.

b. Verification Analysis

This study uses a multiple linear regression analysis model. Before the regression analysis is carried out, a classical assumption
test (analysis prerequisite test) is first carried out consisting of a normality test, a multicollinearity test, and a heteroscedasticity
test. Then the correlation coefficient test (r), partial correlation coefficient, determination coefficient (R2), multiple linear
regression, and hypothesis testing include the t test (partial) and the f test (simultaneous).

C. Research Results and Discussion

1. Descriptive Analysis

a) Brand Image

Respondents' responses regarding Brand Image on Xiaomi brand Smartphones in Bandung City with an average score of 368 or
73.54% are in the good category.

b) Product Quality

Respondents' responses regarding Product Quality on Xiaomi brand Smartphones in Bandung City with an average score of 388
or 77.68% are in the good category.

¢) Buying decision

Respondents' responses regarding Purchasing Decisions on Xiaomi brand Smartphones in Bandung City with an average score
0f 379 or 75.85% are in the good category.

2. Verification Analysis

a) Classical Assumption Test

1) Normality Test

The results of the normality test show that all research variables have a significance value greater than 0.05, namely 0.062>0.05,
s0 it can be concluded that the research data is normally distributed.

2) Multicollinearity Test

The Tolerance results of the Brand Image and Product Quality variables were obtained at 0.747> 0.10. And the VIF value of the
Brand Image and Product Quality variables was obtained at 1.338<10 so that in this study there was no multicollinearity.

3) Heteroscedasticity Test
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Dependent Variable: KEPUTUSAN PENBELIAN
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Figure 1.3 Heterocedasticity Test Result
Based on the Scatterplot output above, it is known:
- The points in the existing data are spread above and below around the number 0.
- The points in the existing data are not only gathered at the top or bottom.
- The distribution of existing data points is not patterned.
So it can be concluded that there is no heteroscedasticity problem so it can be said that the existing regression model is good
and ideal.
b) Correlation Coefficient (r)
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Figure 1.4 Correlation Coefficient Result
Based on the calculation results above, it can be seen that the correlation coefficient between the Brand Image variable (X1)
and the Purchase Decision (Y) is r = 0.439 and the Product Quality variable (X2) and the Purchase Decision (Y) obtained a
correlation coefficient value of r = 0.560.
¢) Partial Correlation Coefficient

Figure 1.5 Partial correlation Coefficient Result
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Based on the calculation results above, it can be seen that the Contribution of Brand Image (X1) to Purchasing Decisions (Y)
is Kd =0.210 x 0.439 x 100% = 9.22% and Product Quality (X2) to purchasing decisions (Y) is Kd =0.455x 0.560 x 100% =
25.48%.

d) Coefficient of Determination (R2)

Model Summary

Adjusted R
Model R R Square Square Std. Error of the Estimate
1 05807 0347 0333 5.38308

= Predictors: (Constant), KUALITAS PRODUK, GITRA MERER

Figure 1.6 Correlation Of Coefficient Result
Based on the calculation results above, it shows that the R Square value is 0.347. This means that the Purchase Decision
variable (Y) is influenced by the Brand Image variable (X1) and Product Quality (X2) by 34.7%, while the remaining 65.3%
is influenced by other variables that are not studied.
e) Multiple Linear Regression Analysis

Unstandardized | Standardized Collinearity
Coefficients Coefficients Statistics
Model T Sig
B Std. Beta Tolerance | VIF
Eror
1 4.879 5.714 | 0.854 0.395
0456 | 0.206 0210 | 2212 | 0029 0747 | 1338
Merek
Kualitas | 0530 | 0.111 0455 | 479 | 0.000 0747 | 1338
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Figure 1.7 Multiple Linear Regression Analysis Result
From the results of the data processing above, the constant value and regression coefficient can be determined so that a multiple
linear regression equation can be formed as follows:

Y =4,879+0.456X1 +0.530X2
The equation can be concluded that the known constant value is4,879states that when the Brand Image (X1) and Product
Quality (X2) variables have a value of 0 (zero), then the value of the Purchase Decision (Y) variable is4,879. Valuethe
regression coefficient on the Brand Image variable (X1) is0.456, thenpurchasing decision variables will increase0.456. The
regression coefficient value on Product Quality (X2) is0.530, then the purchasing decision variable will experience an increase
0f 0.530.
f) Hypothesis Testing
1) T-Test (Partial)

Unstandardized | Standardized Collinearity
Coefficients | Coeflicients Statistics
Model T Sig.
Std.
B | Emor Beta Tolerance | VIF
1| (Constat) 4879 5714 [ 0854 0.395
Citra | 0456 | 0206 0210 | 2212 0029 0747 | 1338
Merek
litss | 0530 | 0.111 0455 | 479 0,000 0747 | 1338

Figure 1.8 T-Test (Partial) Result
H1: There is an influence of brand image on purchasing decisions for Xiaomi brand smartphones.
The t-test value for the Brand Image variable obtained a result 0f2,212> 1.984, with probability0.029< 0.05 therefore Ho is

rejected and Ha is accepted, there is a significant influence between Brand Image and Purchasing Decisions on Xiaomi brand
Smartphones.

Dacrah

Penolakan .

= -LO84 tu= 1984

Figure 1.9 T-Test (Partial) Probability Brand Image and Purchasing Decision Result
H2: There is an influence of product quality on purchasing decisions for Xiaomi brand smartphones.
MarkThe t-test of the product quality variable obtained a result of 4.790. Therefore, tcount > ttable because 4.790 > 1.984.
With a probability of 0.000 < 0.05, Ho is rejected and Ha is accepted, Product Quality has a significant partial effect on
Purchasing Decisions on Xiaomi Brand Smartphones.
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Figure 1.10 T-Test (Partial) Probability Product Quality and Purchasing Decision Result
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2) F Test (Simultaneous)

Model Sumof Squares | df Mean Square F sig

T Regression 492,166 Fl 746083 25747 00008

Resicual 2810.624 97 28978

Toial 2302980 £

= Depnaent Variabie: KEPUTUSAN PEVBELAN
b. Predictors: (Gonstant), KUALITAS PRODUK, CITRA MEREK
Figure 1.11 F-Test (Simultaneous) Result
H3: There is an influence of brand image and product quality on purchasing decisions for Xiaomi brand smartphones.
The f count was obtained as 25.747 > F table 3.947 and the significance value was 0.000 < 0.05. So it can be concluded that
Brand Image and Product Quality aresimultaneously has a significant influence on purchasing decisions.
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Figure 1.12 F-Test (Simultaneous) infl on purchasing decision Result

D. Conclusion and Suggestions

a) Conclusion

Brand imageon Xiaomi Brand Smartphones in Bandung City are in the Good category.

Product qualityon Xiaomi Brand Smartphones in Bandung City are in the Good category.

Buying decisionon Xiaomi Brand Smartphones in Bandung City are in the Good category.

Brand image partially has a significant influence on purchasing decisions for Xiaomi Brand Smartphones in Bandung City.

Product quality partially has a significant influence on purchasing decisions for Xiaomi brand smartphones.

Brand Image and Product Quality simultaneously have a significant influence on Purchasing Decisions on Xiaomi Brand

Smartphones.

b) Suggestion

1. It would be better if Xiaomi makes advertisements that contain education regarding the losses when buying a Xiaomi brand
smartphone with a distributor warranty and deactivates advertisements that appear when the smartphone is being operated
by its user, so that it can make consumers more comfortable.

2. ShouldSmartphoneXiaomi brand does better quality control before launching its products to the market.

3. In order to improve consumer purchasing decisions, Xiaomi Brand Smartphones need to improve their brand image and
product quality even better. Such as creating advertisements that contain education about the disadvantages of buying
Xiaomi Brand Smartphones with distributor warranties, disabling advertisements that appear when the Smartphone is used,
and conducting better quality control before launching its products to the market, to ensure that product quality is
maintained and in accordance with the specified standards.

E. Acknowledgments

The author would like to express his gratitude to the presence of Allah SWT who has bestowed His blessings, mercy and

guidance on the author, and does not forget to always offer prayers and greetings to the Prophet Muhammad SAW. So that the

author can complete a scientific paper entitled "THE INFLUENCE OF BRAND IMAGE AND PRODUCT QUALITY ON

THE DECISION TO PURCHASE Xiaomi Brand Smartphones in Bandung City". On this occasion the author would like to

thank all parties who have always helped and encouraged me in preparing this scientific paper, both morally and materially.

The author would like thank to the Xiaomi Store in Bandung City, namely Mr. Muhamad Reza as Manager of Xiaomi Store

BEC (Bandung Electronic Center) who has given the author the opportunity to conduct research and provide information about

the company needed by the researcher to compile this thesis. Finally, the author hopes that this thesis can provide benefits for

all interested parties. May Allah SWT reward all the goodness and kindness of those who have helped complete this thesis.

F. References

1. Adisty, Naomi. (2022). Exploring the Development of Smartphone Usage in Indonesia.

2. Aghitsni, WI, & Busyra, N. (2022). The Influence Of Product Quality On Motor Vehicle Purchase Decisions In Bogor City.

3. Amron, A. (2018). The Influence of Brand Image, Design, Feature, and Price on Purchasing Decision of Apple i0S
Smartphone in Surakarta, Indonesia. 5(12), 5187-5191.

4. Andika, A., & Susanti, F. (2018). THE EFFECT OF MARKETING MIX ON LUBEG PADANG PERFUME. 1-13.

5. Anggraeni, D., Kumadji, S., & Sunarti, S. (2016). The Effect Of Product Quality On Customer Satusfaction And Loyalty
(Survey on Rawon Rice Customers at Sakinah Restaurant, Pasuruan City). Journal of Business Administration S1,
Brawijaya University, 37(1), 171-177.

6. Arwin Simon, EES (2019). The Influence of Product Quality and Price on Purchasing Decisions of Schneider Brand
Electrical Equipment at PT. Kawi Agung Kencana. Journal of Chemical Information and Modeling, 53(9), 1689-1699.

7. Chinomona, R., & Maziriri, E. T. (2017). The influence of brand awareness, brand association and product quality on brand
loyalty and repurchase intention: a case of male consumers for cosmetic brands in South Africa. 12(1), 143-155.

8. Cuong, T. (2020). The Effect of Product Quality, Service Quality, Customer Satisfaction on Customer Loyalty. February.

[ e S



248

25.
26.

27.

28.
29.
30.

3

32.

33.

34.

35.

36.

40.

41.
42.

43.

M. P. Febriyanti and Y. M. Dora

Dr. M. Anang Firmansyah, SE, M. (2019). Product and Brand Marketing Book. Product and Brand Marketing Book.

. Dzulkharnain, E. (2019). THE INFLUENCE OF PERCEPTIONS OF PRICE, BRAND IMAGE AND PRODUCT

QUALITY ON PURCHASING DECISIONS. 1(2).

. Ekasari, R., & Mandasari, ED (2021). THE EFFECT OF PRODUCT QUALITY, DIGITAL MARKETING AND BRAND

IMAGE ON PIXY LIPCREAM PURCHASE DECISIONS IN SIDOARJO REGENCY. 4(1), 1-10.

. Fasha, AF, Robi, MR, & Windasari, S. (2022). DETERMINATION OF PURCHASE DECISIONS THROUGH

PURCHASE INTEREST: BRAND AMBASSADOR AND BRAND IMAGE (LITERATURE REVIEW OF
MARKETING MANAGEMENT). 3(1), 30-42.

. Fatmaningrum, SR, & Fadhilah, M. (2020). The Influence of Product Quality and Brand Image on Frestea Beverage

Purchasing Decisions. 4(1), 176-188.

. Firmansyah, MA (2019). Product and Brand Marketing Book. August.
. Hanapi, M., & Sriyanto, A. (2018). THE EFFECT OF BRAND AMBASSADOR, BUYING INTEREST, AND

TESTIMONIALS ON PURCHASE DECISIONS (Study on Online Shopping Site Shopee Indonesia at Budi Luhur
University, February — April 2018). April.

. Handriningsih, F. (2020). The influence of product quality, service quality and brand image on customer satisfaction in e-

commerce blibli.com thesis.

. Hapsoro, BB, & Hafidh, WA (2018). THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE ON PURCHASING

DECISIONS THROUGH BRAND TRUST AS MEDIATING VARIABLE. 7(4).

. Hasibuan, ST, Siregar, ZME, & Harahap, A. (2022). The Effect of Service Quality, Price, Customer Satisfaction on

Purchase Decisions at Usman Wholesale. 6232-6242.

. Ida, Z., & Hidayati, IN (2020). Brand Image and Product Quality Against Purchase Decision: Sariayu hijab shampoo

competitive environment. 469, 1-8.

. Khan, 1., & Fatma, M. (2023). Understanding the Influence of CPE on Brand Image and Brand Commitment: The

Mediating Role of Brand Identification.

. Komalasari, F., Christianto, A., & Ganiarto, E. (2021). Factors Influencing Purchase Intention in Affecting Purchase

Decision: A Study of E-commerce Customers in Greater Jakarta. 28(1).

. Kominfo. (2017). SURVEY OF ICT USE AND ITS IMPLICATIONS ON THE SOCIOLOGICAL ASPECT OF SOCIETY.
. Kotler, P., & Armstrong, G. (2014). Principles of Marketing.
. Latief, F., Semmaila, B., & Arfah, A. (2022). The Influence of Brand Image and Product Quality on Musical Instrument

Purchase Decisions. 3(2), 121-133.

Lestari, P., & Saifuddin, M. (2020). IMPLEMENTATION OF PRODUCT PROMOTION STRATEGY IN THE
PURCHASE DECISION PROCESS THROUGH DIGITAL MARKETING DURING THE COVID'19 PANDEMIC.
Lidya, V., Pasaribu, D., & Kotler, S. (2022). TVS MOTORCYCLE PURCHASE DECISION The Influence of Brand Image
and Product Quality on TVS Motorcycle Purchase Decision. 37-49. https://doi.org/10.30813/bm;j.v18i1.2829

Marchiani, ND, Hidayat, W., & Dewi, RS (2015). The Influence of Lifestyle, Brand Image, and Product Quality on
Purchase Decisions of Converse Brand Sneakers (A Study on Students of Diponegoro University, Semarang). Journal of
Business Administration, 4(3), 1-9.

Miati, I. (2020). The Influence of Brand Image on Purchasing Decisions of Deenay Veil (Study on Consumers of Gea
Fashion Banjar). Abiwara: Journal of Vocational Business Administration, 1(2), 71-83.

Naini, NF, Santoso, SSA, Andriani, TS, Claudia, U., & Nurfadillah. (2022). The Effect of Product Quality, Service Quality,
Customer Satisfaction on Customer Loyalty. 7, 34-50.

Nazelina, M., Novitasari, D., Fikri, MAA, & Asbari, M. (2020). The Effect Of Brand Image, Price, And Service Quality
On Consumer Decisions Using Delivery Services.

. Nilowardono, S., Sukoco, A., Aju, IGA, Dharmani, N., & Suyono, J. (2021). The Influence of Product Quality, Brand

Image and Promotion on the Purchase Decision of 3second Fashion. 3(6), 549-556.

Rukmini. (2019). The Influence of Product Quality on Clothing Purchasing Decisions at UMKM Woodenboxroomstock
Medan. Eka Prasetya Business Management Journal: Management Science Research, 5(2), 53—60.

Saputro, SH, & Widyastuti, M. (2022). ANALYSIS OF INTEREST AND PURCHASE DECISION THROUGH PRICE,
QUALITY AND INNOVATION. 22, 92-102.

Sari, HP, & Rahmawaty, P. (2016). The Influence of Brand Image, Features, Design and Price Perception on Xiaomi
Smartphone Purchasing Decisions. Indonesian Business Management Journal, 5, 1-18.

Senggetang, V., Mandey, SL, & Moniharapon, S. (2019). THE EFFECT OF LOCATION, PROMOTION AND PRICE
PERCEPTION ON CONSUMER PURCHASE DECISIONS IN KAWANUA EMERALD CITY HOUSING, MANADO.
Sitanggang, JM, Sinulingga, S., & Fachruddin, KA (2019). Analysis of the effect of product quality on customer satisfaction
and customer loyalty of Indihome ATPT Telkom Regional 1 Sumatera, Medan, North Sumatra, Indonesia. 2(3), 26-37.

. Suciarto, S. (2018). Product Development, Branding and Labeling on Product Packaging.
. Sugiyono, D. (2013). Quantitative, Qualitative, and Action Research Methods.
. Supangkat, AH, & Supriyatin. (2017). THE EFFECT OF BRAND IMAGE, PRODUCT QUALITY, PRICE ON BAG

PURCHASE DECISION AT INTAKO. 6(September), 1-19.

Switala, M., Gamrot, W., Reformat, B., & Bilinska-Reformat, K. (2018). The influence of brand awareness and brand
image on brand equity — an empirical study of logistics service providers. 33(3).

Venessa, I., & Arifin, Z. (2017). THE EFFECT OF BRAND IMAGE AND PRICE ON CONSUMER

PURCHASE DECISIONS (Survey on Students of the Business Administration Study Program, Faculty of Administrative
Sciences, Brawijaya University, Malang), Journal of Business Administration, 51(1), 44—48.

Warasto, HN (2018). Analysis Of The Effect Of Brand Image, Product Quality And Promotion On Purchase Decisions

. Yoeliastuti, Darlin, E., & Sugiyanto, E. (2021). The Effect Of Brand Image, Price And Promotion On Purchase Decisions

Through The Online Sales Application Shopee.



The Influence of Brand Image and Product Quality 249

Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the
source, provide a link to the Creative Commons license and indicate if changes were made.
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