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Abstract. This study investigates the factors influencing memorable halal tour-

ism experiences and their impact on Destination Affinity. Focusing on Halal-

Friendly Facilities, Cultural Sensitivity, Safety and Security, Accessibility of 

Halal Information, and Spiritual Fulfillment, the research employs a descriptive 

design utilizing primary and secondary data sources. A comprehensive question-

naire was administered to Muslim travelers to gather insights into these variables. 

The findings reveal that Halal-Friendly Facilities, Cultural Sensitivity, and Safety 

and Security significantly enhance the overall travel experience, while Accessi-

bility of Halal Information and Spiritual Fulfillment contribute to higher satisfac-

tion levels. Notably, memorable halal tourism experiences were found to mediate 

the relationship between these factors and Destination Affinity. This study offers 

new insights into how these dimensions collectively shape memorable experi-

ences and foster emotional bonds with destinations. The results emphasize the 

importance of catering to halal needs and creating culturally sensitive, safe, and 

spiritually fulfilling travel environments. These findings provide actionable guid-

ance for tourism providers and destination managers to better serve the growing 

market of Muslim travelers and strengthen their emotional connections with des-

tinations. 
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1 Introduction 

Tourism has consistently been a global driver of cultural exchanges and economic 

growth. Among its various niches, halal tourism has gained significant attention in re-

cent years, driven by the increasing number of Muslim travelers seeking destina-tions 

that cater to their religious and cultural needs. Halal tourism is not limited to destina-

tions offering halal food; it encompasses a wide array of services and experiences 

aligned with Islamic principles [1]. Understanding the factors that contribute to mem-

orable halal tourism experiences is vital for destinations aiming to attract and retain 

Muslim tourists, as these experiences play a crucial role in building stronger emotional 

bonds, or Destination Affinity, between tourists and destinations. 
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This study identifies five key variables that influence memorable halal tourism ex-
periences: Halal-Friendly Facilities, Cultural Sensitivity, Safety and Security, Acces-
sibility of Halal Information, and Spiritual Fulfillment. Each of these factors reflects 
the distinct needs and expectations of Muslim travelers. Halal-Friendly Facilities, such 
as appropriate accommodations, prayer facilities, and halal-certified food options, form 
the foundation for a positive tourism experience [2]. The level of Cultural Sensitivity 
in a destination, where local customs and values align with Islamic practices, fosters an 
environment that is welcoming and inclusive [3]. Safety and Security is another primary 
concern, particularly when Muslim travelers visit non-Muslim-majority destinations 
[4]. The Accessibility of Halal Information also plays a critical role, ensuring that trav-
elers can easily identify halal-certified services and products [5]. Finally, Spiritual Ful-
fillment, which offers opportunities for religious observance, contributes to the overall 
emotional and spiritual satisfaction of the travel experience [6]. 

The innovation of this research lies in its holistic approach to measuring memora-
ble halal tourism experiences by integrating these five variables, which have not been 
comprehensively examined together in previous studies. This integrated framework 
provides new insights into how these dimensions collectively shape memorable expe-
riences, offering practical implications for tourism providers and destination managers 
looking to optimize their services for Muslim travelers. 

Additionally, the study explores how memorable halal tourism experiences influ-
ence Destination Affinity, or the emotional and psychological connection that travel-
ers form with a destination. Prior research has indicated that positive travel experienc-
es can strengthen these emotional bonds, encouraging tourist loyalty and return visits 
[7]. By empirically investigating this relationship, the research aims to offer actionable 
insights for destinations to cultivate deeper connections with Muslim tourists through 
tailored halal tourism experiences. 

2 Methods 

In general, this study underwent a descriptive research design which is the use of pri-
mary and secondary data sources. In examining the factors affecting memorable halal 
tourism experiences and their influence on Destination Affinity which are the key 
points of halal tourism, the study conducted a very detailed questionnaire method for 
primary data collection with participants. In addition, a questionnaire that aimed to 
elicit detailed answers dealing with the seven key aspects was developed for the re-
search. They are as follows Halal-Friendly Facilities, Cultural Sensitivity, Safety and 
Security, Accessibility of Halal Information, Spiritual Fulfillment, Memorable Halal 
Tourism Experiences, and Destination Affinity. 

The questionnaire items for the Halal-Friendly Facilities variable were taken from 
the study of Jeaheng et al. [2] with 7 items. The Cultural Sensitivity variable used 7 
items based on the study of Beerli-Palacio & Martín-Santana [8]. The Safety and Secu-
rity variable was constructed from 3 questions adopted from the study of Hsu et al.  [9]. 
The Accessibility of Halal Information variable was comprised of 4 questions from the 
research by Shaari et al.  [10] and the Spiritual Fulfillment variable included 3 questions 
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adapted from the study by Nicolaides & Grobler [11]. The Memorable Halal Tourism 
Experiences variable was taken from the study by Oh et al. [12] with 3 items, and the 
Destination Affinity variable was drawn from the studies by Gross & Brown [13] and 
Yuksel et al. [14] with 8 items. 

Data were collected using secondary sources which were especially academic jour-
nals, some books out in the university library and other relevant online publications, 
giving the general idea of study and provide supporting evidence. Correlation analysis 
was applied to the data in order to clarify the relationship between the socio-demo-
graphic profiles and the factors, which have more impact on the tourist's experiences 
than others. The statistical method used in this paper was to allow for a deeper under-
standing of how each of the identified factors contributes to the overall experience and 
its connection to Destination Affinity. 

3 Results and Discussion 

3.1 Results 

The results of this study are presented based on the data analysis conducted on the fac-
tors influencing memorable halal tourism experiences and their relationship with Des-
tination Affinity. Data collected through the questionnaire were analyzed using corre-
lation analysis to evaluate the relationships between the identified variables and the 
socio-demographic characteristics of the respondents. 

1. The Influence of Halal-Friendly Facilities on Memorable Halal Tourism Experi-
ences. 
The correlation analysis revealed a significant relationship between the availability 
of Halal-Friendly Facilities and memorable halal tourism experiences. Facilities that 
cater to the needs of Muslim travelers, such as halal-certified restaurants, prayer fa-
cili-ties, and accommodations that comply with Islamic guidelines, were found to be 
a key factor influencing traveler satisfaction. Respondents who reported access to 
such facilities showed a more positive and memorable tourism experience.  

2. The Influence of Cultural Sensitivity on Memorable Halal Tourism Experiences. 
The analysis also showed that the level of Cultural Sensitivity in a destination is 
closely related to memorable tourism experiences. Respondents felt more comforta-
ble and welcomed in destinations where local customs and values align with Islamic 
practices. For example, destinations that display respect for Muslim dress codes, 
halal food, and prayer times led to higher satisfaction among Muslim travelers. This 
high-lights the importance of cultural diversity and how destinations that are sensi-
tive to Muslim cultural values can enrich the travel experience. 

3. The Influence of Safety and Security on Memorable Halal Tourism Experiences. 
Safety and security emerged as another critical variable that significantly influenced 
memorable halal tourism experiences. Travelers who felt safe during their visit to a 
destination reported more positive experiences. The analysis indicated that safety 
concerns, particularly in non-Muslim-majority destinations, were a primary consid-
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eration for Muslim travelers. Any discomfort related to physical safety or food se-
curity can detract from the travel experience and reduce emotional attachment to the 
destination. 

4. The Influence of Accessibility of Halal Information on Memorable Halal Tourism 
Experiences. 
The analysis of the Accessibility of Halal Information variable revealed that the ease 
of accessing information related to halal products and services is crucial for Mus-
lim travelers. Destinations that provide clear and easily accessible guides regarding 
halal restaurants, prayer facilities, and other services that comply with Islamic princi-
ples offer a more satisfying experience. Respondents reported that easily accessible 
information helps them plan their trips and feel more at ease during their stay in the 
destination. 

5. The Influence of Spiritual Fulfillment on Memorable Halal Tourism Experiences. 
The Spiritual Fulfillment variable also showed a significant influence on memora-
ble halal tourism experiences. The opportunity to engage in religious practices 
peace-fully and comfortably during their travels was a key factor for respondents. 
Travelers who could meet their spiritual needs, such as finding appropriate prayer 
spaces or participating in spiritual activities, reported higher levels of satisfaction.  

6. The Relationship between Memorable Halal Tourism Experiences and Destination 
Affinity. 
The main finding of this study is the significant relationship between memorable 
halal tourism experiences and Destination Affinity. Travelers who had positive and 
memorable experiences tended to form a stronger emotional attachment to the des-
tination they visited. This attachment is often reflected in the desire to revisit the 
destination or recommend it to others. 

3.2 Discussion 

The discussion of this study provides key insights into the factors that shape memorable 
halal tourism experiences and their impact on Destination Affinity. Halal-friendly fa-
cilities, such as halal-certified food, appropriate accommodations, and prayer spaces, 
play a crucial role in enhancing Muslim travelers' satisfaction, as supported by Battour 
et al. [15]. Cultural sensitivity also significantly influences these experiences, with des-
tinations that respect Islamic values creating a more positive and welcoming environ-
ment, aligning with El-Gohary [16]. Safety and security are critical for Muslim travel-
ers, especially in non-Muslim-majority destinations. As noted by Mannaa [5], ensuring 
personal safety and food security leads to a more relaxed and memorable experience. 
Easy access to halal information boosts traveler confidence and comfort, a finding 
backed by Suhartanto et al. [17], showing how accessible halal services can enhance 
trust and satisfaction. 

Spiritual fulfillment, such as the ability to engage in religious practices, also en-
riches the travel experience, as emphasized by Halim et al. [18]. Additionally, memo-
rable halal tourism experiences mediate the relationship between these factors and Des-
tination Affinity. As found by Kastenholz et al. [19], positive experiences strengthen 
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emotional bonds with destinations, increasing the likelihood of revisits and recommen-
dations. In summary, the study highlights the importance of halal-friendly services, cul-
tural sensitivity, safety, accessibility of halal information, and spiritual fulfillment in 
creating memorable experiences and enhancing Destination Affinity, aligning with 
broader research on tourism satisfaction and loyalty. 

4 Conclusion 

This study explores the factors that influence memorable halal tourism experiences and 
their impact on Destination Affinity. Key elements that enhance Muslim travelers' ex-
periences include halal-friendly facilities, cultural sensitivity, safety, accessibility of 
halal information, and spiritual fulfillment. Providing accommodations, food, and ser-
vices that follow Islamic principles is crucial for ensuring comfort and satisfaction. 
Cultural sensitivity, where destinations respect Islamic values, helps create a welcom-
ing atmosphere, strengthening emotional connections with travelers. Safety and secu-
rity, particularly in non-Muslim-majority destinations, are important for a positive ex-
perience. Easy access to halal information makes Muslim travelers feel more at ease, 
and spiritual fulfillment, through religious observance, adds deeper meaning to their 
journey. Memorable halal tourism experiences mediate the relationship between these 
factors and Destination Affinity. Positive experiences build emotional bonds, increas-
ing the chances of repeat visits and recommendations. In conclusion, focusing on these 
factors can enhance travel experiences, boost Destination Affinity, and attract more 
Muslim travelers. This provides useful guidance for tourism providers aiming to better 
serve the Muslim market. 
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