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Abstract. The aim of this research is to identify the factors that influence people's 

interest in investing in Retail Green Sukuk (RGS) across four different age groups 

(Baby Boomers, Gen X, Gen Y, and Gen Z). The factors considered in the study 

are investment awareness, subjective norms, social platform influence, risk aver-

sion, and environmental knowledge. The research was based on a questionnaire 

completed by 500 respondents representing the four age groups in the Jakarta, 

Bogor, Depok, Tangerang, and Bekasi areas. The data was analyzed using de-

scriptive analysis methods and Partial Least Square–Structural Equation Model 

(PLS-SEM). The findings of the research indicate that subjective norms, open-

ness, social platform influence, environmental knowledge, and risk aversion, 

with the moderating variable of sustainable investment intentions, have an impact 

on the interest in investing in retail green sukuk. The research recommends that 

the government, as the issuer, and retail green sukuk selling agents collaborate 

with public figures such as religious leaders, community leaders, academics, and 

influencers to promote and educate the public about environmentally impactful 

investments. The channels for this promotion and education could include social 

media platforms, seminars, and counseling sessions at various campuses, offices, 

and community gatherings. 

Keywords: Community Determination, Sustainable Investment, Green Retail 

Sukuk. 

1 Introduction 
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The progress of a country can be measured by its economic growth and public infra-
structure development. The Government and the Private Sector play crucial roles in 
achieving the Sustainable Development Goals (SDGs). The OJK's 2020-2024 Sharia 
Capital Market Roadmap promotes the development of sharia-compliant capital mar-
ket products based on Socially Responsible Investment (SRI). This plan integrates the 
principles of Environment, Social, Governance (ESG) into projects, such as the issu-
ance of Green Sukuk. From 2018 to 2022, the Government issued Green Sukuk worth 
a total of USD 6.945 billion, including 5 times Global Green Sukuk totaling USD 5 
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billion, 4 times Retail Green Sukuk (RGS) totaling IDR 21.86 trillion (equivalent to 
USD 1.495 billion), and 1 time Project-Based Green Sukuk totaling IDR 6.73 trillion 
(equivalent to USD 450 million [1]). However, the total emission of RGS and Project-
Based Green Sukuk, as investment instruments for domestic investors, only reached 
IDR 28.59 trillion (equivalent to USD 1.945 billion), which is 38.9% of the total emis-
sion of Global Green Sukuk. This indicates that there are fewer domestic investors than 
global investors. To attract more domestic investors, the Government can consider in-
creasing the offering of RGS investments, which have a denomination of IDR 1 million, 
making it easier and more appealing for domestic retail investors to invest. 

In 2021, investors in the RGS ST-008 series, with an emission value of IDR 5 tril-
lion, were predominantly from Generation X (34.14%), Generation Y (33.70%), Baby 
Boomers (28.40%), and Generation Z (1.06%). However, in 2022, there was a shift in 
investor dominance. In the RGS ST-009 series, with an emission value of IDR 10 tril-
lion, Generation Y took the lead with 53.89%, followed by Generation X (26.70%), 
Baby Boomers (16.28%), and Generation Z (1.97%). Based on the last two RGS issu-
ances, there are four age groups of domestic retail investors, namely Baby Boomers 
(born 1946-1964), Generation X (born 1965-1980), Generation Y (born 1981-1996), 
and Generation Z (born 1997-2012). Data from the Central Statistics Agency (CSA) in 
2022 shows that the total number of these four community groups reached 226.54 mil-
lion people, equivalent to 82.15% of the total population of 275.77 million people. RGS 
investments are accessible to both Muslim and non-Muslim investors, with the majority 
being middle to upper-income groups experienc-ing a growth of around 7-8% per year.  

Researchers have identified several issues related to the objectives of countries issu-
ing Green Sukuk, including the responsibility to play an active role in preserving the 
environment [2], reducing carbon emissions [3], meeting renewable energy needs [4], 
forest conservation [5], funding projects that boost economic growth [6], and aspects 
of economic, financial, and environmental development [7], as well as unique asset 
diversification based on the type of sukuk [8]. To expand the sukuk market, essential 
factors are required, including economic size [9], clear sukuk asset standards [10], fa-
vorable institutional and legislative rules [2], low issuance transaction costs [11], col-
lateral with minimal risk [12], and the establishment of investor awareness and trust 
[13]. Investors interested in capital market assets, such as sukuk and stocks, are influ-
enced by various factors. These factors include internal aspects like awareness [14], 
attitudes, knowledge, and religiosity [15], as well as external factors such as environ-
mental concern and financial literacy [16]. Additionally, other factors like compatibility 
and intrinsic motivation [17], self-control, optimism, and deliberative thinking [18], 
trait anxiety and overconfidence [19], islamic moral values, internal factors (e.g., self-
efficacy or reasons and against), external factors (e.g., perceived social support or party 
others from external sources) and empathy [20], functional values, social values, emo-
tional values, religious values, knowledge values [21]. The study aims to address two 
key questions: first, how can the issuance of sukuk and stocks help attract retail inves-
tors from different age groups, such as Baby Boomers, Gen X, Gen Y, and Gen Z and 
second what are the implications for the Government in in-creasing the issuance of 
sukuk. 
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2 Research Method 

This research involves descriptive quantitative analysis aimed at testing hypotheses and 
providing a systematic and factual description of the current situation. The study uses 
both secondary and primary data sources. Secondary data is gathered from journal and 
book literature, which informed the development of a questionnaire for the respondents. 
The questionnaire is divided into two parts. The first part focuses on collecting infor-
mation about the characteristics and demographics of the respondents, while the second 
part contains qualitative questions related to determining respondents' green investment 
intention in Retail Green Sukuk using environmental knowledge and green lifestyle 
variables. Respondents are asked to rate their answers on a four-point Likert scale, 
ranging from very insignificant (scale 1) to very significant (scale 4). 

The respondents provided valuable insights by completing a questionnaire based on 
Judgment Analysis, reflecting their beliefs about the questions and statements in the 
survey. The research focused on individuals residing or engaging in activities in the 
Jakarta, Bogor, Depok, Tangerang, and Bekasi areas. To ensure comprehensive repre-
sentation, we employed proportional stratified sampling among Baby Boomers, Gen X, 
Gen Y, and Gen Z, resulting in a diverse sample of 500 respondents. The data analysis 
was conducted using the advanced Partial Least Square–Structural Equation Model 
(PLS-SEM) with SmartPLS version 4.0 software. This comprehensive analysis in-
cluded outer model tests (Convergent Validity, Discriminant Validity, and Reliability) 
and inner model tests (Path Coefficient), providing a robust foundation for our research 
findings. 

3 Results and Discussion 

The methodology involved selecting 500 respondents and collecting demographic data 
such as gender, age, generation group, marital status, education level, employment type, 
monthly income, and interest in investing in Retail Green Sukuk. This demographic 
information is crucial for understanding how it influences the community's interest in 
investing in Retail Green Sukuk. The dominant criteria observed were: 52.0% female 
respondents, 25.2% aged 24-27 years, 40.0% belonging to Generation Z, 50.8% mar-
ried, 41.4% with undergraduate student status, 41.0% working as private employees, 
and 55.4% earning between IDR 4.000.000 to IDR 8.000.000 per month. Interestingly, 
64.4% of respondents expressed interest in Retail Green Sukuk despite not having prior 
investment experience. Additionally, 46.4% of respondents had a conservative or risk-
avoidant risk profile. 

Based on the output results from the PLS SEM analysis, 39 indicators explaining 8 
variables have met the following criteria: convergent validity (outer loading value > 
0.7; AVE value > 0.5; HTMT value < 0.9) then discriminant validity (cross loading 
value > other variable values) then multicollinearity test using the VIF test (VIF Value 
< 5 then reliability test (cronbach's alpha value > 0.7; composite reliability value > 0.7) 
then have good model fit (SRMR value < 0.08; NFI value approaching 0.9). 
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Based on the results of the path coefficient test, the green investment intention in 
retail green sukuk (GII) is influenced by several important factors, such as environmen-
tal knowledge (EK), openness (OP), risk aversion (RA), risky investment intention 
(RII), subjective norms (SN) social platform influence (SPI), and sustainable invest-
ment intention (SI). It's worth noting that an increase of 1 unit in environmental 
knowledge (EK) corresponds to a 0.042 unit increase in GII interest. Similarly, a 1 unit 
increase in openness (OP) results in a 0.135 unit increase in GII interest. Moreover, a 1 
unit increase in risk aversion (RA) leads to a 0.016 unit increase in GII interest, and a 
1 unit increase in risky investment intention (RII) results in a 0.033 unit decrease in GII 
interest. Additionally, a 1 unit increase in subjective norms (SN) leads to a 0.157 unit 
increase in GII interest, while an increase of 1 unit in the social platform influence (SPI) 
results in a 0.303 unit decrease in GII interest. Finally, a 1 unit increase in sustainable 
investment (SI) corresponds to a 0.294 unit increase in GII interest. 

Increasing environmental knowledge (EK) by 1 unit will result in a 0.156 unit in-
crease in the sustainable investment (SI). Similarly, a 1 unit increase in openness (OP) 
will lead to a 0.228 unit increase in the sustainable investment (SI). Moreover, a 1 unit 
increase in risk aversion (RA) will result in a 0.090 unit increase in the sustainable 
investment (SI). Additionally, a 1 unit increase in the risky investment intention (RII) 
will lead to a 0.064 unit increase in the sustainable investment (SI). Furthermore, a 1 
unit increase in subjective norms (SN) will result in a 0.274 unit increase in the sustain-
able investment (SI). Lastly, a 1 unit increase in the social platform influence (SPI) will 
lead to a 0.215 unit increase in the sustainable investment (SI). 

The research results were obtained using path coefficients. It's worth noting that only 
one variable, the risky investment intention (RII) on the green investment intention in 
retail green sukuk (GII), had a negative relationship. Conversely, the other variables 
exhibited a positive relationship. This indicates that when the value of the independent 
variable increased, the value of the dependent variable also increased, and if the value 
of the independent variable decreased, the value of the dependent variable also de-
creased. This is as seen in Figure 1, which depicts the PLS SEM Model. 

 
Fig. 1. Path Coefficients Test Result 
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4 Conclusions 

After analyzing the data, we have concluded the following: 

1. Environmental knowledge has a positive relationship and influences sustainable in-
vestment. 

2. Environmental knowledge has a positive relationship but does not influence green 
investment intention in retail green sukuk. 

3. Openness has a positive relationship and influences sustainable investment. 
4. Openness has a positive relationship and influences green investment intention in 

retail green sukuk. 
5. Risk aversion has a positive relationship and influences sustainable investment. 
6. Risk aversion has a negative relationship and does not influence green investment 

intention in retail green sukuk. 
7. Risky investment intention has a negative relationship and does not influence sus-

tainable investment. 
8. Risky investment intention has a negative relationship and does not influence green 

investment intention in retail green sukuk. 
9. Subjective norms have a positive relationship and influences sustainable investment. 

10. Subjective norms have a positive relationship and influences green investment in-
tention in retail green sukuk.  

11. Social platform influence has a positive relationship and influences sustainable in-
vestment. 

12. Social platform influence has a positive relationship and influences green investment 
intention in retail green sukuk.  

13. Sustainable investment has a positive relationship and influences green investment 
intention in retail green sukuk. 

14. Environmental knowledge through sustainable investment has a positive relationship 
and influences green investment intention in retail green sukuk. 

15. Openness through sustainable investment has a positive relationship and influences 
green investment intention in retail green sukuk. 

16. Risk aversion through sustainable investment has a positive relationship and influ-
ences green investment intention in retail green sukuk. 

17. Risky investment intention through sustainable investment has a negative relation-
ship and does not influence green investment intention in retail green sukuk. 

18. Subjective norms through sustainable investment have a positive relationship and 
influence green investment intention in retail green sukuk. 

19. Social platform influence through the sustainable investment has a positive relation-
ship and influences green investment intention in retail green sukuk. 

5 Recommendations 

In order to increase the number of domestic investors in retail green sukuk, it is imper-
ative for the government and agent companies selling retail green sukuk to actively 
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collaborate with public figures such as religious leaders, community leaders, academ-
ics, and influencers to vigorously promote and educate the public about the benefits of 
environmentally impactful investing. This targeted approach aims to generate keen in-
terest in investing among diverse segments of society. It's essential to emphasize that 
retail green sukuk is a notably secure investment option, backed by the government. 
These promotional and educational efforts must be assertively carried out through var-
ious channels including social media platforms, dynamic seminars, and proactive coun-
seling sessions at campuses, offices, and within communities. 
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Appendix 

Variables Code Indicator 
 
 
 

Environmental 
Knowledge 

EK01 I am very knowledgeable about how to protect the envi-
ronment 

EK02 I understand the concept of renewable energy sources 
EK03 I understand the concept of hybrid technology 
EK04 I can list at least five actions to protect the environment 

in our daily lives 
EK05 I can explain the concept of recycling 
EK06 I often read to learn more about how to save the environ-

ment 
 
 

 
Green Investment  

Intention 

GII01 I will consider investing in those that have a polluting im-
pact in the future 

GII02 I will consider switching to environmentally investing for 
ecological reasons 

GII03 Green investments should be obtained because the envi-
ronmental impact is smaller 

GII04 I plan to spend more on invest in environmentally 
friendly products rather than conventional products 

 
 

Openness 

OP01 I am a person who likes new ideas 
OP02 I am a person who is curious about various things 
OP03 I am a person who is resourceful 
OP04 I am a person who has an active imagination 
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Variables Code Indicator 
OP05 I am a person who is inventive 

 
 
 

Risk Aversion 

RA01 I don't like taking risks 
RA02 I am more cautious compared to most people I know 
RA03 I prefer not to bet anything; unlike most people I know 
RA04 I prefer to play it safe rather than be sorry or lose 
RA05 I don't feel the need to take chances on unimportant things 
RA06 I tend to avoid risky situations 

 
 

Risky 
Investment  
Intention 

RII01 I generally prefer risky options when making investment 
decisions 

RII02 I will consider risky investment alternatives when making 
an investment 

RII03 I have a strong preference for purchasing risky invest-
ments 

RII04 I am highly willing to buy risky investments 
 
 
 
 
 
Sustainable Investment 

SI01 I intend to switch from traditional (conventional) invest-
ments to invest in sustainable investment fund assets 

SI02 I want to invest in sustainable investments because of 
their positive environmental impact 

SI03 When choosing between two investments, I prioritize the 
option that is less harmful to people and the environment 

SI04 I plan to engage in sustainable investments in the coming 
months. 

SI05 I will incorporate sustainable investments into my invest-
ment portfolio 

 
 
 
 

Subjective Norms 

SN01 Most important people in my life believe that I should in-
vest in an environmentally friendly manner 

SN02 People whose opinions I value would prefer that I invest 
in an ecologically friendly manner 

SN03 The most significant individuals in my life are urging me 
to invest in an environmentally friendly manner 

SN04 The clear perspectives of my friends are motivating me to 
invest in a green and environmentally friendly manner 

 
 
 
 

Social  
Platform 
Influence 

SPI01 I believe that people who are environmentally conscious 
are cool 

SPI02 I believe that people who are environmentally conscious 
are dedicated environmentalists 

SPI03 My relationships (superiors, partners, family, and friends) 
support my environmentally conscious behavior 

SPI04 Advertisements, promotions, and product marketing that 
promote environmentally friendly behavior are appealing 

SPI05 The current global warming situation makes me feel that 
I need to be someone who cares about the environment 
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Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the
source, provide a link to the Creative Commons license and indicate if changes were made.
        The images or other third party material in this chapter are included in the chapter's
Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
permitted by statutory regulation or exceeds the permitted use, you will need to obtain
permission directly from the copyright holder.
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