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Abstract. Social media has extended the space of self-expression, thus becoming 

a virtual field for creating emotions, and even affecting the public's daily lives. 

With the increase in social structural pressure, more attention is paid to learning 

bloggers, who, through the learning status presented by videos, build emotional 

power featuring social support attributes under the media context. This study, 

from the theoretical perspective of mediatization theory and self-presentation 

theory, further explores the self-presentation strategies of digital learning blog-

gers through in-depth interviews with and participant observation of some 

bloggers, and reveals the emotional practices they put into this process and its 

impact on daily life. The research finds that learning bloggers realize the medi-

atization of self-presentation through symbolic scenes, disciplinary behaviors, 

emotional sounds, and perspective selection, thus creating emotions and main-

taining the emotional practice community formed between them and the audi-

ence. It further expands the boundaries of self-presentation theory. Digital plat-

forms blur the boundaries of "foreground" and "background" metaphorized by 

Erving Goffman, which makes emotional factors even closer link between them. 
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In the digital era, social media has become an important platform for information
dissemination and personal expression. With the emergence of knowledge economy,
more and more people hope to improve their competitiveness through learning, so as to
achieve social mobility. In this process, learning bloggers provide audiences with an
"immersive" viewing experience and emotional support by recording and demon-
strating their own positive learning state and learning process. At the same time, some
netizens also question why such hard-working learners of high workload and effective
execution still fail to achieve the target? The evaluation of learning bloggers from
different dimensions makes this group worth discussing. Learning bloggers are really
helpful in providing virtual companionship, calming learning anxiety and other emo-
tions, and providing learning experience and consultation. In essence, it is a space for
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today's youth groups to release the structural pressure, and also a source of motivation
in the state of exhaustion as the result of fierce competition. The live broadcast process
of learning bloggers, in essence, is a mediatization practice of self-presentation. This
requires us to further explore the characteristics of bloggers' self-presentation in the
process of mediatization, as well as the cultural implications involved.

The existing research dimensions on media self-presentation can be divided into
three categories. The first one studies the self-presentation strategies on social media,
focusing on individuals' self-presentation strategies in media use experiences[1] and
media use in transnational environments[2]. The second one focuses on the interactive
practice of self-presentation on social media, paying special attention to the interaction
between social media participants in the network field[3] and game players in the
presentation of daily habits[4]. Attention is also paid to the relationship between
self-presentation in interpersonal communication processes in online and offline Set-
tings[5]. The third one focuses on the differentiation of self-presentation subjects in
mediatization practice, with emphasis on the self-presentation of marginalized groups
such as divorced women[6], the elderly group[7], and the disabled group[8], as well as the
self-presentation of internet and new media practitioners, such as fashion bloggers[9],
travel bloggers[10] and other groups. However, the study on learning bloggers is rarely
mentioned in these studies.

Based on relevant mediatization practice, the research targets at those bloggers who
only present their own learning process and learning status on social media, rather than
those bloggers who share knowledge and learning methods with the audience online.
This is designed to gain an in-depth understanding of bloggers who try to attract at-
tention and build emotional connections through personal learning practices, their
mediatization self-presentation strategies, and the role and influence of emotional
factors in this process. In addition, emotions are a very important part of the process of
self-presentation. Goffman believes that in the self-presentation of everyday life, every
move conveys the emotions of the performer[11].  In  turn,  this  emotion  can  also  be
transmitted to the participants, so that the participants and the performer can resonate
and maintain a common emotional state. However, it also neglects the role of emotional
factors in mediatized self-practice. However, compared with the embodied communi-
cation in the offline space, the communication of emotional factors in the virtual space
is particularly important. In view of this, this study, based on the theory of mediatiza-
tion and self-presentation, will explore the self-presentation of learning bloggers in
social media and their emotional connection in this process through in-depth interviews
with and online observation of learning bloggers.

2 Literature Review

Goffman (2002:9) believes that "When we allow that the individual projects a defini-
tion of the situation when he appears before others, we must also see that the others will
themselves effectively project a definition of the situation", highlighting the perfor-
mance nature of social behavior, viewing social interaction as a theatrical performance
and daily life as a stage[12]. He believes that self-presentation refers to the important
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way in which people construct their social identities and roles through their actions and
expressions. The concept of "self-presentation" was first used to describe interpersonal
communication in the era of mass communication. With the development of media
technology, the has been wide variety of research on self-presentation.
Self-presentation mainly focuses on high-profile subjects such as news anchors[13] and
presidents[14]. However, self-presentation in today's social media era focuses more on
marginalized groups such as the elderly[15], the disabled[16] and various types of an-
chors[17]. From the era of mass media to the era of social media, self-presenting subjects
show the change from fixed communication subjects to multiple communication sub-
jects, which embodies current social characteristics and social cultural concepts.
However, the self-presentation of learning bloggers has rarely been concerned and
mentioned in the above research. In today's age of social media, however, we are in the
middle of social acceleration (Rosa), and it has become a goal for more and more
people to get as much information as possible in a short period of time. In order to
achieve this goal, the importance and urgency of learning has become increasingly
prominent, and learning bloggers in social media happen to provide emotional con-
nection and support required by the audience, and soothe the audience's anxiety and
insecurity. Therefore, learning bloggers are the community that deserve special atten-
tion in the current era.

In the present existence of media, all subjects, including learning bloggers, partici-
pate in mediatization practice all the time. Nick Couldry and Andreas Hepp (2017:44)
believe that medialization refers to both the quantitative expansion of mediated com-
munication in time, space and society, and the qualitative changes in society and cul-
ture that result from mediated communication at a higher level of organizational com-
plexity[18]. On this basis, mediatization practice refers to the activity process which is
mainly characterized by media. Starting from the subject behavior of mediatization
practice, existing studies are divided into the following three categories: The first
category studies the narrative mode in mediatization practice, focusing on the rela-
tionship between national narrative and individual discourse[19] and the narrative mode
of mourning on social media[20] . The second type of research focuses on the psycho-
logical characteristics of mediatization practice, the psychological characteristics of
users in the process of using TikTok[21] and the mental health problems of the elderly in
the process of using media [22]. The third category studies the self-presentation in me-
diatization practice, focusing on the self-presentation of young people in the space of
micro-blog’s burner account[23] and the self-presentation in social media application
space[24]. At present, people generally regard the space of bloggers' mediatization
practice as a kind of "rest area" or "service station ". Hartmut Rosa[25] (2013:11) be-
lieves that the social acceleration will bring about the acceleration of the pace of life,
and thus time will become a scarce resource. Fortunately, the media rest space in this
paper can bridge the rupture of life caused by social acceleration. In this space, the
feelings of anxiety, urgency, loneliness and shame experienced by people in real life
can be alleviated and soothed, and an emotional community about "identity" can be
established[26]. These Spaces are generated through the mediatization practice of the
bloggers, whose main content is their learning status and the visual symbols filled in the
process, which is also the self-presentation process of character setting by the bloggers.
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In essence, the mediatization of learning bloggers' self-presentation is the media
activities carried out with the learning space and the playback interface of social media
as the core places, so we should focus on these two categories. Erving Goffman
(2002:249) points out that the ability of a scene to present a "dramatic" self is, to a
certain extent, facilitated by the symbolism of the events taking place on the spot. And
the scene creates a new meaning through the process of media mediation. In the
learning space, for example, a countdown calendar placed in the learning scene of a
video can emphasize and amplify emotions[27], causing a stronger sense of urgency. In
the playback interface, the blogger takes "Study with me" as the title, calling on
netizens to study together and provide companionship in the virtual space of the In-
ternet to alleviate the loneliness of preparing for the exam alone.

Erving Goffman (2002:8) believes that in the process of presenting oneself, behavior
needs to be controlled and manipulated in order to achieve the effect of "acting" on
stage. Similarly, in their own learning and living space, bloggers usually show their
own actions such as writing and revising efforts at the desk, playing a positive role and
showing a "role model" image, thus motivating the audience in front of the screen to
learn together. In fact, it is possible to suggest potential actions through the interaction
of body, mind and ideas (Papacharissi, 2014:17). On the playback interface, the blogger
interacts with netizens through the comment area, encouraging netizens to go on
studying hard, so as to motivate himself or herself and the audience in a positive and
steady manner.

Erving Goffman (2002:217) believes that the key to discipline in dramatic perfor-
mance is the control of sound, which is a key test of one's ability to perform. However,
learning bloggers are different from other bloggers in that their mediatization practice
focuses on the process of learning, featuring less entertainment and less interaction [28].
In the learning space, most of the sounds are created by writing on paper or paper-like
film and tapping keyboard, etc., which reflects the reality of learning behavior. In the
setting of the playback interface, bloggers usually use wind, rain and other white noise
to place the learning behavior in a natural and quiet environment, strengthen the
awareness of common presence through sound, and develop a sense of belonging, thus
attracting the audience’s participation in the blogger's narrative (Papacharissi,
2014:56).

Erving Goffman mentions in Encounters that the diversion of sight is part of eve-
ryday contact, allowing the meaning of an event to become clear and sustaining some
events (Goffman, 1990:43). The vast majority of learning bloggers focus their eyes on
the study objects on the desk, or the upright computer or tablet, so they look down or
horizontally. In the playback interface, the audience can see that the blogger is learning
in similar manner. However, different from the learning space, the audience can see the
whole picture of the blogger's learning scene from a "top-down" perspective, which can
satisfy the audience's desire to "snoop" on other people's living conditions, while the
audience can see the blogger's profile and part of the learning scene from a "head-up"
perspective, which can create a sense of "learning together" of engagement and com-
panionship. A sense of engagement is an emotional feature of an experience that makes
the individual feel fulfilled, and social media can facilitate the acquisition of this sense
of participation (Papacharissi, 2014:35).
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With the affective turn in sociology, communication and other humanities and social
studies, emotion research in mediatization practice has inevitably become the focus of
current research. One is the research on the audience's emotional experience in this
process, focusing on the audience's emotional consumption behavior of short videos
about daily life, as well as the way and significance of integrating mediatization emo-
tions into daily life [29]. In addition, there is the generation and expression of the news
audience's emotion. The other type of research focuses on the interactive emotions
between bloggers and audiences in the process of mediatization practice, pays special
attention to the interaction between the blogger and the audience on the game live
broadcasting platform, and attempts to understand how live games attract viewers by
generating positive social emotions and quasi-social attachment to the group[30]. There
are also studies on the emotional resilience of media audiences from a more specific
and dynamic perspective [31]. From the perspective of the entire network, this paper
explores the types of community interaction on social platforms from the perspectives
of structure and emotion, and studies the interaction mechanism in network society[32].

These studies look at mediatization practice from an audience perspective, but the
essence of mediatization practice is the active behavior of the disseminators, and the
construction of their emotions should also be systematically examined from the dis-
seminators' perspective, and their self-presentation provides a new perspective for the
development of the research on mediatization practice.

Based on the above literature review, this study aims to answer the following ques-
tions. How do learning bloggers carry out the mediatization practice of
self-presentation at the four levels of scene, behavior, sound and perspective? What
kind of mediatization emotional practices are produced in their self-presentation? To
what extent do these mediatization emotional practices sustain or change the existing
daily lives of bloggers or audiences?

3 Research Method

The research object of this paper is learning bloggers, namely, bloggers aged 18-25.
The selected bloggers are those who are preparing for college entrance examination,
postgraduate entrance examination, the civil service examination or preparing to apply
for studying abroad. The platforms where the interviewers are based are RED, Bilibili
and TikTok, all of which focus on playing videos. The reasons for choosing these
bloggers as research objects are as follows: First, young people between the ages of 18
to 25 years belong to a highly active user group and are generally more familiar with
social media and online interaction. Therefore, selecting this group as samples can
ensure the acquisition of rich data and a variety of self-presentation. Secondly, for
people in this age group, the college entrance examination, postgraduate entrance
examination, the civil service examination, or studying abroad are usually important
turning points in their lives. These bloggers may share their rich experiences in terms of
their emotional fluctuations, pressure handling, and successes verus setbacks in the
learning process, which will help further explore how emotions play a part in shaping
their mediatization practice of self-presentation. Finally, in terms of social and cultural
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influence, this group not only presents itself at an individual level, but their activities
may also have an important impact on the audience, contributing to the investigation of
the emotional impact of these bloggers on the audience.

Table 1. Respondent Information

No.GenderAge Video Content
Main

Platform
Number of

Fans
Interview
Method

01 Female 22 Study IELTS RED 1758 Online Voice

02 Female 21
A senior student preparing for postgraduate

examination
Bilibili 44,000 Online Voice

03 Female 25
A library clerk preparing for civil service

examination
RED 1866 Online Voice

04 Female 18 Preparing for the college entrance examination RED 1386 Online Voice

05 Female 23
Preparing for postgraduate examination for the

second time
RED 560 Online Voice

06 Female 23 Preparing for postgraduate examination TikTok 47,000 Online Voice
07 Female 20 Preparing for IELTS RED 312 Online Text
08 Female 22 Preparing for postgraduate examination RED 88 Online Text
09 Female 21 Preparing for upgrading examination RED 6356 Online Voice
10 Female 23 Preparing for postgraduate examination RED 705 Online Text

11 Female 25
A postgraduate student preparing for civil

service examination
RED 571 Online Voice

12 Female 22 A senior medical student BiliBili 11,000 Online Voice

This paper, with such research methods as in-depth interview and participant ob-
servation, explores the mediatization practice of self-presentation by learning bloggers.
By sending private messages to relevant learning bloggers on social media, the author
selected respondents in a representative sampling way. Bloggers aged 18-25 not only
have high internal homogeneity in the same field, but also have heterogeneity with
other age groups or groups with different career goals. This provides many possibilities
of comparison and contrast for analysis, helping to highlight the impact of specific
factors on self-presentation strategies. In terms of the convenience of sample acquisi-
tion, young bloggers are generally willing to share their personal learning feelings and
experiences on social media, so the relevant data is relatively rich and easy to obtain.
Young bloggers are generally more sensitive to feedback and interact frequently, which
makes it easy for researchers to obtain a large amount of interactive data, such as
comments, likes and forwards. The main focus is on the aspects of self-presentation by
learning bloggers. What role does emotion play in the mediating practice of their
self-presentation?

Twelve respondents were selected for this article. The duration of each interview
was 50 minutes, mainly semi-structured interviews, which focused on exploring the
mediatization practice of self-presentation of learning bloggers in these fields and the
role of emotion in media interaction.
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4 Research Findings

Next, this paper will elaborate on the four paths of the mediatization practice of the
learning bloggers' self-presentation, the emotional practice of mediatization in blog-
gers' self-presentation, and the influence of media context on the daily lives of bloggers
and audiences.

4.1 Symbol, Discipline, Emotion and Thinking: The Four Paths of the
Mediatization Practice of the Learning Bloggers' Self-Presentation

Scene, behavior, sound and perspective are the four paths of bloggers' self-presentation
mediatization practice. From the perspective of scene, the scene is composed of dif-
ferent symbols, and the combination of meanings among different symbols constitutes
the connotation contained in the scene[33]. The analysis of the scene in this paper is
carried out from two dimensions: the playback interface and the daily life scene of the
blogger. Whether it is the living space or the playback interface, the learning scene
makes the symbolic meaning of the scene more prominent, and makes it the focus of the
audience, shaping the definition of the universal and standardized learning status. In the
real-life scene, most learning bloggers will put a thick pile of books and a countdown
calendar on the desk, which becomes the component symbol of the such scenes as
difficult tasks and tight deadline. When these scenes are practiced through media and
presented in the playback interface, the symbols and meanings in the living space are
amplified and focused, and the blogger's learning is also formed and developed in the
fragmented symbols. Respondent 5 said: “Whenever I see the countdown on the desk, I
feel so urgent that I try to seize the time for learning. Viewers sometimes notice the
countdown and make such comments as "Go on, sister! For xx more days!" In the
playback interface, the mediatized visual presentation adds a layer of "filter" to the
learning scene, making the presentation of the learning scene clearer. Respondent 12
said: "I will adjust some parameters of the images, I pay more attention to sharpness
and contrast in order to make the picture clearer, because I always write something."

From the perspective of behavior, behaviors in daily interactions are restricted by
social norms, and the final self-presented behaviors are the result of shaping by social
norms[34]. In the mediatization practice of self-presentation, on the one hand, the be-
havior presentation of learning bloggers will be influenced by the similar behavior
presentation of a large number of bloggers of the same type. For example, Respondent
1 said: "I find a lot of bloggers will record their daily lives in addition to studying.
Under their influence, I will record my eating process, the alarm clock and the scenery
when going out, so that I can make my video more interesting. This also makes the
audience feel that my life was colorful even though I was preparing for the exam." On
the other hand, it will be affected by self-presentation in media lens. For example,
Respondent 8 said: "Before recording, I will always adjust my sitting posture for the
best effect, and keep my desk clean." To a certain extent, the presentation of learning
bloggers' behaviors can explain that under the influence of media, they present images
and states that meet the audience's expectations through self-regulation and discipline
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in different aspects, and therefore project the audience's imagination in the videos they
create.

This paper will also explain the role of sound elements at the level of auditory per-
ception and perspective elements at the level of observation in bloggers'
self-presentation. In film and television works, the use of diversified audiovisual lan-
guage is helpful for promoting the ritualized construction of film and television works
and the expression of emotional transmission[35]. In the mediatization practice of
self-presentation in learning videos, learning bloggers use audio-visual elements in the
living space and playback interface to present cultural content in a more vivid and
intuitive manner, and stimulate the audience's sense of participation and emotional
resonance. In the living space, learning bloggers strengthen the reality of media scenes
with sound, so that the audience can get a sense of companionship. Respondent 5 said:
"I will record my own voice, probably because I like to talk, especially in front of the
camera, always desiring to share something." In this seemingly natural and casual
audio-visual language, the audience will be subtly comforted by the soul and generate
full emotional energy. In the playback interface, the sound plays a beautifying role in
the form of background music to create a more vivid and specific learning atmosphere.
Respondent 12 said: "Because I think short videos should give the audience emotional
points in a short time, so more stirring music is necessary, which will allow you to have
that kind of imagination space." In the middle video, it can be a little lively, and I think
it is a different kind of momentum, which is more quiet and soothing." To sum up, the
intervention of voice makes the learning process of learning bloggers more
three-dimensional and real, and the emotional feelings carried by this presentation can
be transformed into real power that can helps promote the learning process of bloggers
and audiences.

In terms of perspective, perspective represents the way to know and judge things,
but also reflects a way of thinking. From different perspectives, different scenes can
be seen, which will result in different meanings[36]. In the mediatization practice of
learning bloggers, most bloggers will consider the connection between their shooting
angle and the audience's participation status. When recording videos, Respondent 6
will take into account the significance of different perspectives to the audience. He
said, "The close-up shot can allow them to intuitively feel like they are really learning
from my perspective." The sense of company in the head-up perspective, the sense of
control and the sense of peep in the top-down perspective are all different feelings
caused by the change of perspective. This paper finds that in the four paths, emotional
factors always run through the above four aspects of self-presentation, and produce a
connection between learning bloggers and audiences. Therefore, the following para-
graphs will focus on emotional factors to study the mediated emotional practice of
bloggers' self-presentation.

4.2 Creating Emotions: The Mediated Emotional Practice of Bloggers'
Self-Presentation

For bloggers themselves, the self-presentation of bloggers is an endogenous emotional
projection of their ideal state[37], and this emotional projection connects the real situa-
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tion with the self-presented imagination, strengthening the ideal state of learning and
the hope for themselves. Respondent 02 said: "My nickname is ‘Powerful Niuniu’. I
am not very powerful yet, but I want to be so." Learning bloggers express their ex-
pectations for their learning status or personal development through the
self-presentation of personal information in social media, and the reflection of this
self-presentation on themselves also affects the mediatization practice of bloggers.
For example, Respondent 12 said: "Because I wrote in my profile that I am working
hard to prepare for the postgraduate entrance exam, this actually plays a role in moti-
vating me to learn more, which also encourages me to upload more videos." There-
fore, learning bloggers' endogenous emotions can prompt them to adjust their real
learning and living conditions and obtain the endogenous motivation to continue
learning.

According to the interaction between bloggers and audiences, the exogenous emo-
tional factors in the interaction between video content and comments establish the
connection between bloggers and audiences, which is the hub between bloggers and
audiences. Exogenous emotion usually refers to the individual emotional response
caused by external environment or situation. Exogenous emotion factors can be ex-
ternal stimuli such as social events, cultural background, media content and social
interaction, which can affect the emotional state and behavioral response of individuals.
The influence of emotion on the self-presentation of learning bloggers is a dou-
ble-edged sword, which has both positive and negative effects. On the one hand, the
emotional factors in the interaction of bloggers can make the video creation of bloggers
be recognized and gain the power of spiritual transmission, so that they can be more
focused on learning. Respondent 9 said, "I think my audience brings me a sense and
ability to create, and I can express some potential ideas and convey some spirit in the
learning process by shooting videos and editing footage." On the other hand, in some
cases, it also means interference and trouble to the blogger's learning life. Respondent 2
considered herself to be a person prone to "internal friction", and she said: "I care a lot
about negative comments. What I remember most is that somebody curses me for no
reason. I thought it was funny and frustrating, but it really had some effect on my
mood."

Specifically, in learning bloggers' videos and interaction with comments, both dis-
seminators and recipients establish a connection between them by providing each other
with emotional exchange and emotional support. In the video content, some learning
bloggers will present the on-going events and the current mood in the video to the
audience by the means of post-dubbing method. Some bloggers also use subtitles to
show what they want to say to the audience at the bottom of the video. Respondent 11
used to add their own monologues to videos. She said: "My monologue is mainly
designed to have such an interactive process with the people who can follow my videos.
I hope that they can finish watching my videos, and I also hope that everyone can talk
about their study or life status." Respondent 2 displayed his innermost thoughts or "
self-talking" in the form of text at the bottom of the video. She said: "I hope to record
the current events and psychology in addition to recording learning, so that I can better
interact with the audience." Learning bloggers provide emotional support through the
disclosure of self-emotion, calling on as many audiences as possible to resonate, and
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inviting the audience to participate in the construction of self-image and emotional
exchange, so as to get the emotional support of the audience. In the comment interac-
tion, it will have a diversified impact on learning bloggers. Some comments can pro-
mote learning bloggers and audiences to form a community of common progressive
emotional practice[38]. Respondent 1 said: "Sometimes I want to sleep longer, but then I
think about my video today. If I don't get up to learn, today's video may have little
content." And there will be the audience waiting to watch and learn with me, which will
push me to learn more." The audience's comments can become a mechanism to learn
the self-motivation of bloggers, and the audience's emotional expectations are trans-
formed into the motivation for bloggers to improve themselves. On the other hand,
there are also some comments that have a negative impact on the mood of learning
bloggers. For example, Respondent 12 said, "Sometimes I feel that narrowing the
distance may have some bad effects because audience will want to interfere with the
content of my updates. This will somewhat disrupt my train of thought, because I have
my own ideas about creation." Based on the close emotional connection with the
blogger, the audience will express their own ideas on the blogger's videos, which in turn
weakens the emotional connection between the blogger and the audience.

Furthermore, the impact of emotional interaction on learning bloggers is not limited
to just positive and negative effects. In some cases, the negative effects of the audience
on learning bloggers will be transformed into self-regulation of learning bloggers. In
the "over-connected" Internet, due to the fatigue and pressure of interaction, some
learning bloggers will choose "anti-connection", that is, to disconnect from the factors
that produce pressure and negative emotions in a certain situation, so as to restore their
ownership and control of private space, time and personal freedom[39], which encour-
ages learning bloggers to reflect on themselves., so as to gain a clearer self-awareness.
Respondent 3 said: "At first, it must be somewhat uncomfortable to see negative
comments, but I later realized that I just wanted to record my learning process and life
of preparing for the civil service examination regardless of the likes or dislikes of
audience."

4.3 Media as a Mirror: Media Contexts Shape the Daily Lives of Bloggers and
Audiences

The mediated emotional practice of self-presentation truly affects the learning practice
of bloggers and audiences. Under the mediating influence of social media, learning
bloggers present their learning status to the audience and become the "benchmark" for
the audience to follow in their learning life. Bloggers also adjust their mediatization
practices through audience feedback. According to Joshua Meyrowitz, "the generalized
elsewhere" nurtured by electronic media, unlike geographical regional cultural char-
acteristics, becomes a key element of social interaction[40]. This media context not only
creates a pseudo-environment that enables individuals to present and interact with
themselves in a virtual space, but also this presentation and interaction in turn influ-
ences and shapes the individual's real life and identity[41]. In the media environment,
individual self-presentation is no longer limited to face-to-face interaction, but extends
to the virtual space created by electronic media. This gives individuals more opportu-
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nities and ways to manage their own images, so the individual's self-presentation in the
virtual space will be influenced by the target audience or the imagined audience.
Therein, media technology constructs a relationship of scene integration and interacts
in virtual space and real-life space[42]. Respondent 7 said: "I sometimes mention in the
video subtitles that I am not in a good state recently. When I read the comments of some
fans who say that they will work hard with me, I feel very moved. I am not learning
alone, and with their company, I am also more motivated to study." In addition, Re-
spondent 8 is a blogger who shares the experience of the overseas study examination,
and she also mentioned in the interview the impact of her videos on the audience, "They
(fans) said that after watching my learning videos, they feel that they can do a few more
readings." Therefore, the virtual presence in social media also affects the real daily life
of learning bloggers and audiences.

The media context constructs the daily life of the blogger, and the mediatized
self-presentation becomes a part of the real life. The emotional ability generated in-
ternally and externally in the mediatized self-presentation satisfies the real needs of the
blogger, making it a reference for daily life practice. Social media is an important tool
for interpersonal communication, enabling users to initiate new social relationships that
are editable, highly accessible, and allow for selective social contextual cues[43]. In the
process of the bloggers' mediatized emotional practice, digital media has created a new
emotional mode. The original emotional interaction mode only stays in the emotional
resonance generated by consciousness and spirit, but now the emotional mode not only
changes how we define ourselves, but also affects the way of emotional communica-
tion. Respondent 8 said: "I feel that fans and I have formed a 'digital schoolmate' rela-
tionship. If we have problems, we will discuss them in the group, and if we have good
learning materials, we will share with each other, which is really helpful for my study."
The emotion aroused by the new emotional model not only highlights the subjectivity
of the individual, but also closely connects the individual with the wider community
through the language and symbol system, so that bloggers and audiences form a
community of emotional practice in the daily learning[44].

The media context constructed by learning bloggers portrays the living state of this
group of audiences, and it is also the state they pursue. This state originates from real
life but extends beyond real life, and is an ideal learning status. The emotional, group,
physical and other information provided by the media context is highly matched with
the needs of the audience, and they can further adjust their daily life and learning from
the inside out. Learning bloggers' videos have a "supervisory" effect. In mediatization
practice, the state of concentration and self-discipline shown by bloggers can prompt
audiences to self-reflect, evaluate and adjust their learning behaviors and states. Ad-
vocating time management and efficiency in this manner is not only about scheduling
skills, but also reflects a life attitude. They use the video to send a message: through
effective time management, we can better control our lives and achieve personal goals.
This kind of information transmission inspires the audience to think about how to
optimize their daily schedule to improve life quality. Respondent 6 said: "Some of them
(the audience) would clock in with me, or clock in by sending me a personal message."
For example, someone told me that he previously he didn’t begin writing his summer
homework until the last day before the new semester. However, after watching my
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video, he tried to finish all the summer homework a few days before the new semester.
Therefore, the media context constructed by the blogger, that is, the mediatization
emotional practice of self-presentation, has become the object for the audience to learn
and emulate, and truly affects their daily life.

5 Discussion and Summary

5.1 The Connected "Front-End" and "Back-End"

Through semi-structured interviews, this paper finds that there is no clear distinction
between the front-end and the back-end of the self-presentation of learning bloggers,
and learning bloggers generally connect the front-end and the back-end of the
self-presentation. The emotional factors involved, both the endogenous emotion of
self-initiative and the exogenous emotion supported by others, are the "components"
that connect the front-end and the back-end. In stereotypes, learning vloggers are
thought of as actors, the differentiated roles played by subjects in the front-end and
back-end office that Erving Goffman (2002:17) describes. There is a difference be-
tween the mediatization self-presentation and the image in reality. This difference
comes from the consumption of symbols for the purpose of obtaining benefits. The
consumer society uses a kind of seductive symbol to create symbols and meanings, so
that we are manipulated and controlled by symbols, which results in virtualization of
consumption and demand, and thus the simulatization of social development[45].
Learning bloggers have their particularity. On the one hand, driven by self-efficacy,
they discipline their behavior with the mediatization practice of self-presentation,
becoming the object of gaze and showing their true selves. Nick Couldry and Andreas
Hepp (2017:45) believe that mediatization describes the changes that society undergoes
through media, and the process by which social structures become more complex and
interconnected. In today's society, the subjects who carry out mediatization practice in
self-discipline are mainly concentrated in the groups with clear education or employ-
ment goals (such as post-graduate entrance examination, the civil service examination
and studying abroad). The bloggers who show the real learning process are especially
prominent in the fields of postgraduate entrance examination and the civil service
examination, which reflects the influence of both individual and social factors. From
the individual level, they have less pressure, most of them have not got married, and
they do not bear greater economic and social responsibilities. Therefore, they can focus
on specific goals such as postgraduate entrance examination and the civil service
examination, and have more time and energy to create content and attract the attention
of the audience by continuously recording their learning process. This transparent
learning process meets the audience's needs for authenticity and companionship, and
also enhances their communication influence in cyberspace. From the social level, the
current social structural pressure has intensified the competition of postgraduate en-
trance examination and the civil service examination. Around 2002, China's birth rate
was at its peak with a large population base. This leads to the imbalance between supply
and demand in the current job market, and the structural contradictions in China ag-
gravate the pressure of individuals on career choice. In this context, by sharing their
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exam preparation process, bloggers are actually responding to social structural anxiety,
attracting a large number of audiences who are also facing the dilemma of choice, thus
forming a wide range of resonance and communication effects.

On the other hand, in the context of liquid surveillance, the surveillance culture
incorporates the observer and the object into the social interactions of daily life [46]. This
kind of social interaction is not only the dialogue between the blogger and the audience,
but also the dialogue between the group under social pressure and the social environ-
ment (Goffman.E, 2002:242). In addition, because the goal pursuit of learning bloggers
and their audiences is consistent, and digital communication gives this interaction
process stealth and transience, so the social burden is weakened. Therefore, the inter-
face comments and bullet screens played in learning bloggers' videos play is not only a
kind of monitoring, but also a kind of emotional support and companionship.

5.2 Summary

This paper explores how learning bloggers present themselves through social media
platforms in the context of the emergence of knowledge economy and social media, and
how emotional factors affect the daily lives of bloggers and their audiences. The study
found that learning bloggers carried out the mediatization practice centered on
self-presentation through the use of symbolic scenes, disciplined behaviors, emotional
sounds, and the perspective of showing thinking. In this process, emotion becomes the
core of their self-presentation mediatization practice, and bloggers and audiences form
a community of emotional practice in the interaction. Through in-depth interviews, this
paper finds that ritualized mediatization practices can influence or shape the imagina-
tion of bloggers and audiences about learning practices, and can really affect their daily
lives. Erving Goffman believes that social behavior has the nature of performance, and
daily life is a field of social interaction (Goffman, 2008:7), which is confirmed in this
study. On this basis, this paper extends the self-presentation theory to a wider range of
research on Internet communication, expanding the scope of application of
self-presentation theory. In addition, Couldry and Hepp (2017:45) believe that media-
tion can lead to social and cultural changes in organizational complexity. Through this
study, it is found that mediatization practice of self-presentation can have a real and
practical impact on daily life, extending the research depth of mediation theory. On the
other hand, this study provides a profound insight into the role of emotion in building
social media interaction in the digital age, and provides strategic guidance for bloggers
and platform operators to effectively use emotion factors in content creation and
community management, and also helps to study the role of emotional insight, emo-
tional arousal and emotional resonance in the formation and development of inter-
est-related groups.

This paper has the following shortcomings, which need to be further supplemented
and improved in the follow-up research. First of all, this study mainly focuses on the
analysis of video content, without in-depth discussion on live broadcast, a more in-
teractive and real-time form of communication. However, live broadcasting is a more
direct field for observing the process of self-presentation. As a form of digital com-
munication with strong immediacy and spontaneity, live broadcasting can more di-
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rectly show the self-presentation process of bloggers, and audience feedback (such as
bullet screens and comments) has more immediate impact. This is quite different from
the process of post-recording video editing and release. Secondly, this paper takes the
bloggers who are preparing for college entrance examination, post-graduate entrance
examination, civil service examination and overseas study as the research object, which
may lead to the limited interpretation of the conclusion. (As shown in Table 1) While
this group is representative of the contemporary society, there may be limits to the
extensibility of its conclusions. The group preparing for post-graduate entrance ex-
amination and civil service examination was unique to certain extent in terms of be-
havior pattern and social background, with its audience target being relatively con-
centrated, and the social pressure and motivation being relatively unitary. In order to
improve the wide applicability of the research, the future research should be expanded
to more diversified groups and content fields, such as career bloggers and lifestyle
bloggers, etc. Through cross-group comparative analysis, the universality and explan-
atory power of the conclusions will be enhanced, and academic discussions on
self-presentation and digital communication will be further enriched. In order to further
study the emotional practice of self-presentation of bloggers, we should explore how
bloggers balance the control of video content by platform algorithms and the
self-encouragement of video production from the perspective of platform capitalism.
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Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the
source, provide a link to the Creative Commons license and indicate if changes were made.
        The images or other third party material in this chapter are included in the chapter's
Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
permitted by statutory regulation or exceeds the permitted use, you will need to obtain
permission directly from the copyright holder.
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