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Abstract. Financial technology, commonly known as fintech, represents a nota-
ble innovation in the finance sector, harnessing the power of information tech-
nology. Fintech entails the delivery of financial products and services through a
blend of technological platforms and innovative business models. This research
endeavors to investigate and analyze the impact of attitudes and perceived be-
havioral control on the intention to utilize sharia fintech services. Employing a
quantitative methodology, including descriptive and regression analyses, this
study targets followers of Instagram accounts. Utilizing the Issac and Michael
formula, the sample size was determined to be 383 respondents. Non-probability
sampling, employing a simple random sampling technique, was employed for
data collection. Descriptive analysis using the Likert scale and verification via
simple regression analysis were conducted. The findings reveal that attitudes ex-
ert a partial effect on intention to use, accounting for 16.1%, while perceived
behavioral control contributes to 23.4% of the partial effect on intention to use.
The combined effect of attitudes and perceived behavioral control on intention to
use stands at 16.1%. This underscores the necessity for further exploration of
sharia fintech to understand consumer behavior adequately and devise relevant
marketing strategies.
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1 Introduction

The development of digital technology today can be said to be increasingly rapid. When
compared to the past few years, there are more and more digital technology users. The
rapid development of digitalization of technology is inseparable from the phenomenon
of the Covid-19 pandemic that occurred 3 years ago [1], [2], [3]. The situation that
occurred has in fact changed the economic order and various business sectors in Indo-
nesia. The number of internet users in Indonesia in the last 10 years has increased sig-
nificantly. The internet makes everybody’s life easier and more comfortable [4]. In the
last few years when the pandemic hit the whole world, internet users in Indonesia in-
creased by 64% [5]. The increase in internet users in Indonesia has had a real impact
on changing people's habits, including in terms of transactions. The pandemic’s spread
has led to between a 21% and 26% increase in the relative rate of daily downloads of
finance— related mobile applications [6]. In limited circumstances, transactions using
financial technology or fintech are the answer in that situation [7], [8], [9]. Amidst the
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COVID-19 lockdown, the closure of shops and borders has prompted a swift accelera-
tion in the growth of Fintech, presenting considerable opportunities for Fintech firms
[8]. Financial technology (FinTech) provides the financial sector and consumers with
innovations that streamline transactions, reducing costs, enhancing convenience, and
bolstering security [9].

Electronic money users are increasing significantly all the time [10], this is followed
by the number of electronic money transactions in Indonesia continuing to increase
from year to year [5]. The increase in electronic money transactions in Indonesia is due
to the increasing public preference for online shopping, the ease and breadth of digital
payment systems [5], the speed of banking services through digital banking, as well as
the need to use high-frequency, small-value mass transactions such as transportation,
parking, and toll roads. Electronic money is contained in mobile payments, mobile pay-
ment service also known as mobile wallet or mobile money, is a payment service di-
rectly linked to financial institutions and FinTech payment services [11]. The increas-
ing number of electronic money transactions in Indonesia has made fintech companies
in Indonesia engage in open competition, especially companies with p2p lending or
loan services.

Technological advancements are revolutionizing human society, enhancing both the
quality and quantity of production capabilities. The advent of new technologies in the
industrial revolution is set to fundamentally alter the way people work and live. In the
era of the Fourth Industrial Revolution, the internet has enabled seamless communica-
tion among humans and between humans and machines, transcending the constraints
of time and space. Today, the internet's presence can significantly contribute to society,
businesses, industries, and governments. The digital era's technological advancements
have spurred various innovations based on new technologies, notably in the financial
sector, marked by the emergence of financial technology [12]. The aim of this techno-
logical innovation is to enhance accessibility, security, convenience, and cost-effective-
ness, making processes more efficient and economical [13].

Financial technology (fintech) represents an innovative approach within the finance
sector, leveraging information technology [14]. Fintech encompasses the delivery of
financial products and services through the integration of technology platforms and in-
ventive business models [15]. It is distinguished by its broad utilization, attributed to
its diverse range of services, user-friendly interface, and high degree of transparency
[16]. The advent of the "new normal" era, prompted by global circumstances, has ac-
celerated the rapid evolution of the fintech industry. The imperative to prevent the trans-
mission of COVID-19 has prompted numerous industries to alter their customer service
methods, with many opting for digital platforms as the most suitable solution [1].
Fintech has the potential to collaborate with established financial institutions, offering
manifold advantages to society [17].

One of the societal benefits of fintech is the provision of peer-to-peer (P2P) lending
services. P2P lending entails the practice of lending money to individuals or businesses
[12]. This lending process occurs online through various lending platforms and credit
assessment tools developed by P2P lending companies themselves [18]. P2P lending
platforms offer a wider pool of lenders, which can include individuals and entities from
both domestic and international locations. Lenders may include Indonesian citizens,
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foreign citizens, Indonesian or foreign legal entities, as well as international businesses
and institutions [19]. In comparison to traditional banking systems, P2P lending exhib-
its several distinctive characteristics. P2P platforms facilitate transactions by directly
connecting borrowers with lenders. Borrowers typically complete an electronic loan
application form, providing details such as loan amount, terms, purpose, and personal
information, including age, occupation, address, and credit history [20].

Conventional fintech services remain a higher priority for the public compared to
sharia fintech services. The perceived lack of intention to use sharia fintech is believed
to be influenced by community attitudes, as a vigilant attitude within the community
can lead to diminished intention to use. It's established that attitude significantly and
positively affects intention to use [26]. The Theory of Planned Behavior, developed by
[21], is one of the theories that elucidates individual behavioral intentions. Another in-
fluential factor is perceived behavioral control, which offers insight into whether
providing information is perceived as easy, thereby influencing one's intention to use a
platform service. This aligns with findings that perceived behavioral control impacts
intention to use [23], [24].

Past research indicates that both attitudes and perceived behavioral control signifi-
cantly influence intention to use [25]. However, some studies suggest that while attitude
has a significant effect on intention to use, behavioral control may not [26]. Yet, other
research [27], [28] confirms the significant effects of attitudes and perceived behavioral
control on intention to use.

Building on previous research, the framework emphasizes the correlation between
attitude and perceived behavior control, stating that attitude is a mental state prepared
to respond to an object, shaped through experience and directly or indirectly influenced.
Attitudes typically play a pivotal role in shaping behavior, and there's evidence that
attitudes and perceived behavioral control are closely related, both contributing to in-
tention; as attitudes and behavioral control increase, so does intention [29][30].

Moreover, attitude's influence on intention to use is underscored by its role in influ-
encing consumer decisions, with attitudes toward behavior determined by beliefs about
its consequences. Behavioral intentions, in turn, are influenced by attitudes [28][31].
Similarly, perceived behavioral control's impact on intention to use is highlighted, in-
dicating that it pertains to individuals' perceptions of the ease or difficulty of carrying
out a specific behavior. Behavior control is determined by beliefs about certain behav-
iors and past experiences, closely tied to what actions are undertaken or avoided [32]
[33].

The text discusses the factors affecting a person's willingness to use a service. These
factors include a person's attitude towards the service and their perceived control over
using the service. The research suggests that people are more likely to use a service if
they have a positive attitude towards it and believe they can easily use it. The author is
interested in researching how these factors influence people's willingness to use Sharia
fintech services [34][28].

The author is motivated to study how people's attitudes and beliefs about their ability
to use a service (perceived behavioral control) influence their willingness to use Sharia
fintech services. This research is based on previous studies on this topic.
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2 Method

The researchers used a quantitative method to describe and verify their findings. They
studied a sample of 383 Instagram users selected through a random sampling technique.
They used Likert scales to collect data and then performed a simple regression analysis
to verify their results. A figure illustrating the research model is included later in the

paper.

Attitude (X1)

Intention to Use (Y)

Perceived
Behavioral Control

Fig. 1. Research Model

3 Result and Discussion

3.1 Descriptive Analysis

Attitudes are defined in various ways, as mental and emotional "constructs" that cannot
be detected directly, or as "psychological tendencies expressed by evaluating certain
entities" [35]. Attitude is also defined as an individual's tendency to support or hate a
particular idea, object, or behavior [2]. The study of attitudes is the study of evaluation,
and has been a part of social psychology since the field first emerged [36]. People's
motivations can lead them to develop positive attitudes. These attitudes can help people
achieve their goals, identify with certain groups, or live according to their values. How-
ever, it's important to note that these positive attitudes are not the same as the underly-
ing motivations that created them. Instead, they reflect a person's desire to hold a par-
ticular opinion about something [37]. Attitude is initially a reaction trial, an alternative
behavior that arises in an inadequate adjustment response, but has the potential to be-
come a long-term human set [38]. The result shown in Table 1.

Table 1. Attitude

No. Dimensions Average Score Description
Cognitive 3.61 Good
Affective 3.57 Good
3 Conative 3.52 Good
Total 10.70
o Good

Average number of variables Attitude 3.57
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The high score value in the affective dimension means that users have good feelings
that result in a positive assessment of Sharia Fintech. This means that the expression of
feelings described by users is considered good by producing a good attitude towards
Sharia Fintech so that they are interested in using Sharia Fintech services. This is in
line with research which shows that the better the attitude shown, the more one's interest
increases [39]. In other research shows that someone will choose to use a service when
showing a positive attitude [40].

Based on the results of the attitude variable data recapitulation, the expression of
feelings described by users is considered good by producing a good attitude towards
Sharia Fintech so that they are Intentioned in using Sharia Fintech services. This is also
in line with the theory which states that Intention to Use services is influenced by the
emergence of an initial attitude towards the service, a positive initial attitude can en-
courage greater Intention [41]. In other studies, it has been shown that a person's posi-
tive attitude greatly influences that person's interest [42]. A positive attitude can also
encourage a person's interest to be even greater [43]. Having a strong positive attitude
can generate a person's interest in using [44]. A person's interest in using Fintech is also
greatly measured by their attitude towards using it [45].

Perceived Behavioral Control is defined as "a person's perception of the ease or dif-
ficulty of performing a behavior of interest" [46]. Our belief in our ability to perform a
behavior (perceived behavioral control) stem from understanding the situation (acces-
sible control beliefs). These beliefs consider both factors that can make the behavior
easier (facilitate) and those that might make it harder (hinder) [47]. It's also a combina-
tion of two things: perceived control, like how much control you have over using a
service, and self-efficacy, which is your confidence in using that service effectively
[48]. People with a stronger perceived sense of control are more likely to intend per-
forming certain behaviors [49]. Additionally, perceived behavioral control is influenced
by external factors we perceive as affecting our ability to perform the behavior. This
includes both factors that might help (facilitate) and those that might hinder our actions
[50] (Table 2).

Table 2. Perceived Behavioral Control

No. Dimensions Average Score Per Dimension Description
1 Control Beliefs 3.58 Good
2 Perceived Power 4.13 Good
Total 7.71
Good
Average 13.86

The high score on the perceived power dimension means that users have confidence
in Sharia Fintech's services and it influences them to use Sharia Fintech. The lowest
score value of the control beliefs dimension is still relatively good. This is in line with
most respondents who are in the millennial generation and are self-employed, where
they can always influence themselves to be confident in using Sharia Fintech services.
This is in line with research showing that the millennial generation can always influence
themselves, even unconsciously [51].
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Analysis of Sharia Fintech users reveals a strong correlation between their confi-
dence in using the services and their actual use. This aligns with existing research on
perceived behavioral control, which suggests that people who believe they can perform
a behavior (like using Sharia Fintech) are more likely to do it [52] [43]. Our belief in
our ability to perform a behavior (perceived behavioral control) comes from our under-
standing of the situation (accessible control beliefs). These beliefs consider both factors
that can make the behavior easier and those that might make it harder. [5]. If individuals
have more significant control over themselves, they will have greater, they will have
stronger intentions to perform certain behaviors [49]. A person's decision to engage in
a particular behavior is also influenced by their perceived behavioral control. This re-
fers to their belief in their ability to perform the behavior, which is shaped by their
perception of how much external factors can either facilitate or hinder their actions.
[24].

Intention to using the service is the awareness of the ability to use the service from
the customer. Customer interest in using the service will be influenced by several mo-
tivating factors that lead to that interest [S3]. A person's intention to using a service is
also influenced by their attitude towards the technology [54]. The result shown in Table
3.

Table 3. Intention To Use

No. Dimensions Average Score Description
1 Attraction to the Object of Interest 3.67 Good
2 Good Feelings 3.63 Good
Propensity to Use 3.57 Good
Total 10.87
. . Good
Average number of variables Intention to Use 3.62

The high score on the good feeling dimension means that users have a good interest
and produce a positive assessment of Sharia Fintech. Based on this, it can also be said
that user interest is considered good by producing a good attitude towards Sharia
Fintech so that they are interested in using Sharia Fintech services. This is in line with
research showing that a person's interest is influenced by a good and positive attitude
[39].

Based on the results of the analysis, it can be seen that the user's Intention is consid-
ered good by producing a good attitude towards Sharia Fintech so that they are Inten-
tioned in using Sharia Fintech's services. This is also in line with the opinion which
states that behavioral intention to use is an individual action on a system in the future
which will form a special individual behavior [55]. Other research states that the user's
attitude to some extent determines his tendency to use new services. With the advance-
ment of increasingly sophisticated technology, proficiency in using it will increase a
person's interest in using a service [25]. Interest in using services is awareness of the
ability to use services from customers. Customer interest in using the service will be
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influenced by several motivating factors that lead to this interest [43]. A person's inter-
est in using a service is also influenced by their attitude towards the technology [49],
[56].

3.2 Verification Analysis

This study confirms findings from other research (references included) that positive
attitudes and a belief in one's ability to use something (perceived behavioral control)
lead to a greater willingness to use it (intention to use). Ultimately, a person's willing-
ness and actual ability to use something determine their behavior (as shown in Figure
2) [58], [59], [60], [61],[57].

£
Attitude (X1)
0.161 l
Intention to Use
(Y)
Perceived 0*234

Behavioral Control

Fig. 2. Simple Regression Analysis Result

The analysis found that a positive attitude towards using the service partially ex-
plains people's willingness to use it (16.1% effect). Statistical tests (p-value < 0.05 and
t-value > 1.966) confirm this positive relationship. In other words, people with a more
positive attitude are more likely to want to use the service. This aligns with past research
showing that a person's general feelings about something influence their behavior to-
wards it, including their desire to use it [62]. These results are consistent with research
which shows that the more positive the user's attitude, the higher the Intention to Use a
person. Intentioned users can be shown by continuing to use the service [63]. This is
also in line with research which states that attitude variables have a significant effect
on intention to use [64], [65].

Based on the results of the analysis it is known that Perceived Behavioral Control
has a partial effect on Intention to Use of 0.234 or 23.4% It is known that the results of
hypothesis testing of the variable Perception of Behavioral Control on Intention to Use
with a value of Sig. 0.000 < o 0.05 and t count 3.645 >t table 1.966 which means HO
is rejected and H: is accepted. This shows a positive correlation so that it can be con-
cluded that Perceived Behavior Control has a positive and significant effect on Inten-
tion to Use. This is in line with research which shows that the higher the control of a
person's behavior regarding service use, the higher the Intention to Use the service [66].
This is also in line with research which states that the perceived behavioral control
variable has a significant effect on intention to use. [67].

Based on the results of the analysis it is known that Attitudes and Perceptions of
Behavioral Control have a simultaneous effect on Intention to Use by 0.131 or 13.1%
and the remaining 0.879 or 87.9% are influenced by other factors. It is known that the
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results of testing the hypothesis variable Attitudes and Perceptions of Behavioral Con-
trol on Intention to Use with a value of Sig. 0.000 < o 0.05 and f count 28.665 > f table
3.019 which means HO is rejected and Hi is accepted. This shows a positive correlation
so that it can be concluded that Attitudes and Perceptions of Behavior Control have a
positive and significant effect on Intention to Use.

This is reinforced by research which states that the more positive the consumer's
attitude towards a service, it can be said that consumer attitudes have a positive influ-
ence on increasing user Intention to Use and the greater a person's positive perception,
this will further motivate individuals to use the service [68]. This is also in line with
research which states that attitude variables and perceptions of behavioral control have
a significant effect on intention to use [60], [64], [65].

4 Conclusion

Based on the findings and results of data analysis, it can be concluded that attitude had
an effect on Intention to Use, perceived behavioral control had an effect on Intention to
Use. To increase Intention to Use Sharia Fintech service users, based on the descriptive
analysis that has been carried out, it is suggested that Sharia Fintech can further improve
its consistency as a service such as carrying out routine web and application mainte-
nance so that Sharia Fintech users remain comfortable when using Sharia Fintech,
providing smooth access to user transactions to increase the trust of Sharia Fintech us-
ers, and finally Sharia Fintech must be able to create programs that can increase the
user's desire to use Sharia Fintech, one way that can be suggested is by reducing admin
fees for its users.

Acknowledgement. Writers would like to express gratitude for Research Department
in Universitas Singaperbangsa Karawang for supporting this research and appreciation
for reviewer on this paper.

References

1. Puspita, R. E., Et Al., (2020). Investigating Intention-To-Use Sharia Financial Technol-
ogy in New Normal Era. International Journal Of Islamic Business And Economics.
Doi.Org/10.28918/Tjibec. V4i1.1980.

2. Wang, J., Wagner, A. L., Chen, Y., Jaime, E., Hu, X., Wu, S., Lu, Y., Ruan, Y., & Pan,
S. W. (2022). Would COVID-19 Vaccination Willingness Increase If Mobile Technol-
ogies Prohibit Unvaccinated Individuals From Public Spaces? A Nationwide Discrete
Choice Experiment From China. Vaccine, 40(51), 7466-7475.
Https://Doi.Org/10.1016/J.Vaccine.2021.10.020

3. Kastorff, T., Sailer, M., & Stegmann, K. (2023). A Typology Of Adolescents’ Technol-
ogy Use Before And During The COVID-19 Pandemic: A Latent Profile Analysis. In-
ternational Journal of Educational Research, 117(May 2022), 102136.
Https://D0i.Org/10.1016/J.Jjer.2023.102136



610

14.

15.

16.

17.

A. Yusuf

Ismail, H., Febiyanto, F., Kevin, & Moniaga, J. V. (2023). Methods To Prevent Privacy
Violations On The Internet On The Personal Level In Indonesia. Procedia Computer
Science, 216(2022), 650-654. Https://Doi.Org/10.1016/J.Procs.2022.12.180

Sasongko, D. T., Handayani, P. W., & Satria, R. (2021). Analysis Of Factors Affecting
Continuance Use Intention of The Electronic Money Application In Indonesia. Procedia
Computer Science, 197(2021), 42-50. Https://Doi.Org/10.1016/J.Procs.2021.12.116
Fu, J., & Mishra, M. (2022). Fintech In The Time Of COVID—19: Technological Adop-
tion During Crises. Journal Of Financial Intermediation, 50(November 2021), 100945.
Hittps://Doi.Org/10.1016/J.Jf1.2021.100945

Tut, D. (2023). Fintech And The COVID-19 Pandemic: Evidence From Electronic Pay-
ment Systems. Emerging Markets Review, 54(December 2022), 100999.
Hittps://Doi.Org/10.1016/J.Ememar.2023.100999

Le, M. T. H. (2021). Examining Factors That Boost Intention and Loyalty To Use
Fintech Post-COVID-19 Lockdown As A New Normal Behavior. Heliyon, 7(8),
E07821. Https://Doi.Org/10.1016/].Heliyon.2021.E07821

Al Nawayseh, M. K. (2020). Fintech In COVID-19 And Beyond: What Factors Are
Affecting Customers’ Choice of Fintech Applications? Journal Of Open Innovation:
Technology, Market, And Complexity, 6(4), 1-15.
Https://Doi.Org/10.3390/J0itmc6040153

Octabriyantiningtyas, D., Suryani, E., & Jatmiko, A. R. (2019). Modeling Customer
Satisfaction With The Service Quality Of E-Money In Increasing Profit Of Pt. Tele-
komunikasi  Indonesia.  Procedia =~ Computer  Science, 161, 943-950.
Https://Doi.Org/10.1016/J.Procs.2019.11.203

Daragmeh, A., Lentner, C., & Sagi, J. (2021). Fintech Payments In The Era Of COVID-
19: Factors Influencing Behavioral Intentions Of “Generation X In Hungary To Use
Mobile Payment. Journal Of Behavioral And Experimental Finance, 32, 100574.
Hittps://Doi.Org/10.1016/J.Jbef.2021.100574

Putri, G. A., Et Al (2023). Analysis Of Financial Technology Acceptance Of Peer To
Peer Lending (P2P Lending) Using Extended Technology Acceptance Model (TAM).
Journal Of Open Innovation: Technology, Market, And Complexity.
Hittps://Doi.Org/10.1016/J.Joitmc.2023.100027.

Mujahidin, M (2019). Opportunities And Challenges Of Sharia Technology Financials
In  Indonesia. Munich Personal Repec  Archive. Https://Mpra.Ub.Uni-
Muenchen.De/94844/.

Muslim, M. A., Et Al (2023). New Model Combination Meta-Learner To Improve Ac-
curacy Prediction P2P Lending With Stacking Ensemble Learning. Intelligent Systems
With Applications. Https://Doi.Org/10.1016/J.Iswa.2023.200204.

Alhamdi, R., Et Al. (2022). Optimization Of Sharia Bank Cuan In The Industrial Era
4.0. International Journal Of Educational Review Law And Social Sciences. DOI:
10.54443/ljerlas. V2il.128

Almulla, D & Aljughaiman, A. A (2021). Does Financial Technology Matter? Evidence
From An Alternative Banking System. Cogent Economics & Finance.
Hittps://Doi.Org/10.1080/23322039.2021.1934978

Haris, M., Et Al. (2020). Synergy Of Sharia Banks And Financial Technology In The
Development Of Micro, Small And Medium Businesses In Indonesia. Jurnal Reviu



18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

Behavioral Intention on Sharia Fintech in Indonesia 611

Akuntansi Dan Keuangan. DOI: 10.22219/Jrak. V10i1.11258.

Suryono, R. R., Et Al., (2021). Detection Of Fintech P2P Lending Issues In Indonesia.
Heliyon. Https://Doi.Org/10.1016/J.Heliyon.2021.E06782

Pratiwi, R., Et Al., (2022). Fraud Risk In Peer Lending Fintech Transactions: The Role
Of Consumer Protection Regulation In Indonesia. International Journal Of Social Sci-
ence And Business. Https://Doi.Org/10.23887/1jssb.V6i4.46511

Wang, H., Et Al., (2020). Multi-Class Misclassification Cost Matrix For Credit Ratings
In Peer-To-Peer Lending. Journal Of The Operational Research Society.
Hittps://Doi.Org/10.1080/01605682.2019.1705193

Ajzen, 1. (1991). The Theory Of Planned Behavior. Organizational Behavior And Hu-
man Decision Processes. 50 (2), 179-211. Hittps://Doi.Org/10.1016/0749-
5978(91)90020-T.

Rahmatika, U., & Fajar, M. A. (2019). Faktor - Faktor Yang Mempengaruhi Minat
Penggunaan Electronic Money: Integrasi Model Tam — Tpb Dengan Perceived Risk.
Barometer Riset Akuntansi Dan Manajemen. DOI: 10.21831/Nominal.8i2.26557.
Ningtyas, Y., Et Al. (2021). Analisis Pengaruh Sikap, Norma Subjektif, Dan Persepsi
Kontrol Perilaku Terhadap Minat Beli Konsumen Pada Produk Bersertifikat Halal.
Jurnal Ekonomi, Sosial & Humaniora. 2 (08). 42-49. Hittps://Www.Jurnalintel-
ektiva.Com/Index.Php/Jurnal/Article/View/432.

Ferinaldy, Muslikh, & Huda, N. (2019). Pengaruh Sikap, Norma Subjektif, Kendali Per-
ilaku Dan Religiusitas Terhadap Intensi Menggunakan Uang Elektronik. Jurnal
Ekonomi, Keuangan, Perbankan, Dan Akuntansi. Https://Doi.Org/10.35313/Ek-
spansi.V11i2.1531.

Moon, S. J. (2020). Integrating Diffusion Of Innovations And Theory Of Planned Be-
havior To Predict Intention To Adopt Electric Vehicles. International Of Business And
Management. DOI:10.5539/Ijbm.V15n11p88.

Nilamsari, F. N. (2020). Kemudahan, Manfaat, Sikap, Dan Kontrol Perilaku Mahasiswa
Dalam Proses Penggunaan Mobile Banking Melalui Minat. Https://Reposi-
tory.Uinjkt.Ac.1d/Dspace/Bitstream/123456789/55331/1/FAIRUS%20NADIA-
FEB.Pdf.

Karnadi, Z., Zulkarnain., & Alwie A. F. (2018). Pengaruh Persepsi Manfaat, Persepsi
Kemudahan, Sikap, Kontrol Prilaku, Daan Norma Subyektif Terhadap Minat
Penggunaan Uang Elektronik Pada Bank Bumn Di Kota Pekanbaru. Jurnal Tepak Ma-
najemen Bisnis. Https://Jtmb.Ejournal.Unri. Ac.1d/In-
dex.Php/JTMB/Article/View/6682/5999.

Hasan, N. S., Marselina, A., & Ismail, N. (2020). Persepsi Terhadap Minat Perilaku
Penggunaan Sistem Informasi Akuntansi Berbasis E-Commerce (Studi Kasus Pada Ma-
hasiswa Prodi Akuntansi Universitas Flores Ende). Jurnal Riset Ilmu Akuntansi, 1(1),
1-11. Https://E-Journal.Uniflor.Ac.Id/Index.Php/Jria/Article/ View/1011.

Simanihuruk, P. (2020). Pengaruh Sikap, Norma Subyektif Dan Kontrol Perilaku Yang
Dirasakan Terhadap Minat Berwirausaha Dengan Pendekatan Theory Of Planned Be-
haviour (Studi Kasus Pada Mahasiswa Fakultas Ekonomi Unika Santo Thomas SU).
Jurnal Manajemen Dan Bisnis, 20(1), 119-140.
Hittps://Doi.Org/10.54367/Jmb.V20i1.693

Witriyana, Y., Faisal, H. 1., & Rifani, A. (2019). Pengaruh Sikap, Norma Subyektif,


https://doi.org/10.23887/ijssb.v6i4.46511
https://doi.org/10.1016/0749-5978(91)90020-T
https://doi.org/10.1016/0749-5978(91)90020-T
http://dx.doi.org/10.21831/nominal.v8i2.26557
https://www.jurnalintelektiva.com/index.php/jurnal/article/view/432
https://www.jurnalintelektiva.com/index.php/jurnal/article/view/432
https://doi.org/10.35313/ekspansi.v11i2.1531
https://doi.org/10.35313/ekspansi.v11i2.1531
http://dx.doi.org/10.5539/ijbm.v15n11p88
https://repository.uinjkt.ac.id/dspace/bitstream/12345
https://repository.uinjkt.ac.id/dspace/bitstream/12345
https://jtmb.ejournal.unri.ac.id/index.php/JTMB/ar
https://jtmb.ejournal.unri.ac.id/index.php/JTMB/ar
https://doi.org/10.54367/jmb.v20i1.693

612

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44

A. Yusuf

Kontrol Perilaku Terhadap Minat Beli Produk Secara Online Di Shopee. Jurnal Ilmu
Manajemen  Indonesia, 2(1), 39-52. Https://Ppjp.Ulm.Ac.Id/Journals/In-
dex.Php/Jim/Article/View/1757/1417

Saeroji, A., Maskur, A., & Tjahjaningsih, E. (2015). Pengaruh Norma Subjektif Dan
Kontrol Prilaku Yang Dipersepsikan Terhadap Niat Pinjam Kur Mikro (Studi Pada Na-
sabah BRI Di Pati). Proceeding SENDI U, 978-979. Hittps://Www.Unis-
bank.Ac.1d/Ojs/Index.Php/Sendi_U/Article/View/3278.

Wahida, N. A. (2018). Hubungan Sikap, Norma Subjektif Dan Kontrol Perilaku Dengan
Partisipasi Masyarakat Dalam Pengembangan Desa Wisata Pujon Kidul, Kecamatan Pu-
jon, Kabupaten Malang. Http://Repository.Ub.Ac.1d/Id/Eprint/161419

Idris, & Kasmo, A. B. P. (2017). Pengaruh Sikap , Norma Subjektif Dan Persepsi
Kontrol Perilaku Terhadap Minat Kepemilikan Kartu Kredit. Jurnal Manajemen Bisnis
Indonesia, 04(03). Https://Do0i.Org/10.31843/Jmbi.V4i3.126.

Alvira, A. P. De. (2022). Pengaruh Persepsi Kegunaan, Xpersepsi Kemudahan, Sikap,
Norma Subyektif, Dan Persepsi Kontrol Perilaku Terhadap Minat Penggunaan Financial
Technology (OVO). Https://Dspace.Uii.Ac.Id/Handle/123456789/38691.

Gaiesanu, F. (2020). Attitude As An Expressible Info-Operational Reaction To A Per-
ceived/Purposed Object/Objective. International Journal On Neuropsychology And Be-
havioural Sciences. DOIL: 10.51626/Ijnbs.2020.01.00002

Albarracin, D & Shavitt, S. (2018). Attitudes And Attitude Change. Annual Review Of
Psychology. Https://Doi.Org/10.1146.Annurev-Psych-122216-011911

Johnston, T, I, V., Et Al. (2023). Desired Attitudes Guide Actual Attitude Change. Jour-
nal Of Experimental Social Psychology. Https://Doi.Org/10.1016/J.Jesp.2022.104437
Ansary, K. (2023). Social Attitude And Adjustment: A Critical Review. Galore Interna-
tional Journal Of Applied Sciences And Humanities. Https://Doi.Org/10.52403/Gi-
jash.20230104

Sari, F. K., Safitri, N., & Anggraini, W. (2019). Persepsi , Sikap Dan Minat Pariwisata
Halal Di Daerah Istimewa Yogyakarta. 137—155.

Xu, Q., Et Al (2022). Factors Affecting Medical Students’ Continuance Intention To
Use Mobile Health Applications. Journal Of Multidisciplinary Healthcare.
Hittps://Doi.Org/10.2147/JMDH.S327347

Himawati, R. R. (2018). Pengaruh Persepsi Manfaat Dan Persepsi Kemudahan Terhadap
Minat Menggunakan Mobile Banking Dengan Sikap Sebagai Variabel Intervening
(Studi Kasus Pada Pt. Bank Tabungan Negara (Persero), Tbk Kantor Cabang Syariah
Solo. Http://E-Repository.Perpus.Uinsalatiga. Ac.Id/Id/Epri Nt/5089

Hatamifar, P., Et Al. (2021). Factors Affecting International Tourists’ Intention To Use
Local Mobile Apps In Online Purchase. Asia Pacific Journal Of Tourism Research.
Hittps://Doi.Org/10.1080/10941665.202 1.1983626

Coroiu, A., Et Al. (2021). Parent-For-Child Mask Behavior During The COVID-19 Pan-
demic In Canada And The United States: An Investigation Of Attitudes, Norms, And
Perceived Control Using The Theory Of Planned Behavior. Preventive Medicine Re-
ports. Https://Doi.Org/10.1016/J.Pmedr.2021.101533

Pikkemaat, M., Et Al (2021). Swedish Primary Care Physicians’ Intentions To Use Tel-
emedicine: A Survey Using A New Questionnaire — Physician Attitudes And Intentions
To Use Telemedicine (PAIT). International Journal Of General Medicine.


http://repository.ub.ac.id/id/eprint/161419

45.

46.

47.

48.

49.

50.

51.

52.

53.

54.

55.

56.

57.

58.

Behavioral Intention on Sharia Fintech in Indonesia 613

Hittps://Doi.Org/10.2147/IIGM.S319497

Alshari, H, A & Lokhande, M, A. (2022). The Impact Of Demographic Factors Of Cli-
ents’ Attitudes And Their Intentions To Use Fintech Services On The Banking Sector
In The Least Developed Countries. Cogent Business & Management.
Hittps://Doi.Org/10.1080/23311975.2022.2114305

Vamvaka, V., Et Al. (2020). Attitude Toward Entrepreneurship, Perceived Behavioral
Control, And Entrepreneurial Intention: Dimensionality, Structural Relationships, And
Gender  Differences.  Journal Of Innovation And  Entrepreneurship.
Hittps://Doi.Org/10.1186/S13731-020-0112-0

Ajzen, 1. (2020). The Theory Of Planned Behavior: Frequently Asked Questions. Hu-
man Behavior And Emerging Technologies, 2(4), 314-324.
Hittps://Doi.Org/10.1002/Hbe2.195

Xiao, X & Wong, R, M. (2020). Vaccine Hesitancy And Perceived Behavioral Control:
A Meta-Analysis. Vaccine. Https://Doi.Org/10.1016/J.Vaccine.2020.04.076

Ru, X., Et Al. (2018). Exploring The Effects Of Normative Factors And Perceived Be-
havioral Control On Individual’s Energy-Saving Intention: An Empirical Study In East-
ern China. Resources, Conservation & Recycling. Https://Doi.Org/10.1016/J.Rescon-
rec.2018.03.001

Gkargkavouzi, A., Et Al. (2019). Environmental Behavior In A Private-Sphere Context:
Integrating Theories Of Planned Behavior And Value Belief Norm, Self-Identity And
Habit. Resources, Conservation & Recycling. Https://Doi.Org/10.1016/J.Rescon-
rec.2019.01.039

Aisafitri, L., & Yusriyah, K. (2021). Kecanduan Media Sosial ( Fomo ) Pada Generasi
Milenial. 86-106.

Saputra, H. (2019). Analisa Kepatuhan Pajak Dengan Pendekatan Teori Perilaku Ter-
encana (Theory Of Planned Behavior). Jurnal Muara Ilmu Ekonomi Dan Bisnis.
Hittps://Doi.Org/10.24912/Jmieb.V3i1.2320

Nguyen, O, T. (2020). Factors Affecting The Intention To Use Digital Banking In Vi-
etnam. Journal Of  Asian Finance, Economics And Business.
Doi:10.13106/Jafeb.2020.Vol7.No03.303

Orientani, R & Kurniawati, M. (2021). Factors Influencing Intention To Use Spaylater
In Indonesia. Jurnal Manajemen Bisnis. Https://Doi.Org/10.33096/Jmb.V8i2.842
Diana, N. (2018). Analisis Faktor-Faktor Yang Memengaruhi Minat Penggunaan Elec-
tronic  Money Di  Indonesia. Https://Dspace.Uii.Ac.Id/Bitstream/Han-
dle/123456789/6498/SKRIPSI.Pdf?Sequence=1

Azzahra, G. A., Ni’maturrohmah, & Nisa, H. (2022). Hubungan Sikap , Persepsi
Kontrol Perilaku , Pengetahuan , Dan Kesediaan Membayar Dengan Intensi Vaksinasi
COVID-19 Pada Masyarakat Pulau Jawa Tahun 2020. Juranl Abdimas, 2019(October
2020), 179-188.

Nugroho, A., Maulana, A. F., Utomo, S., Oktalina, S. N., Nugroho, P., & Wiyono.
(2021). HUBUNGAN SIKAP, NORMA SUBYEKTIF DAN PERSEPSI KENDALI
PERILAKU TERHADAP NIAT KTH DALAM BUDIDAYA TANAMAN ENERGI
DI YOGYAKARTA. December. Https://Doi.Org/10.20527/Jht.V9i3

Purwanto Et Al. (2022). Adoption Of Islamic Microfinance In Indonesia An Empirical
Investigation: An Extension Of The Theory Of Planned Behaviour. Cogent Business


https://doi.org/10.24912/jmieb.v3i1.2320

614

59.

60.

61.

62.

63.

64.

65.

66.

67.

68.

A. Yusuf

And Management. Https://Doi.Org/10.1080/23311975.2022.2087466.

Setegn, M. (2022). Intention To Use And Its Predictors Towards Preconception Care
Use Among Reproductive Age Women In Southwest Ethiopia, 2020: Application Of
Theory Of Planned Behavior (TPB). International Journal Of General Medicine.
Hittps://Doi.Org/10.2147/IIGM.S324242.

Meister, H., Et Al. (2022). Intention To Use Hearing Aids: A Survey Based On The
Theory Of Planned Behavior. Patient Preference And  Adherence.
Https://Doi.Org/10.2147/PPA.S65008

Nigussie, T., Et Al. (2020). Predictors Of Intention To Use Maternity Waiting Home
Among Pregnant Women In Bench Maji Zone, Southwest Ethiopia Using The Theory
Of Planned Behavior. International Journal ~Of Women's  Health.
Https://Doi.Org/10.2147/ITWH.S267730

Salsabilla, C. R., & Erinos, N. R. (2023). Pengaruh Sikap, Kontrol Perilaku Dan Religi-
usitas Terhadap Niat Melakukan Whistleblowing. Jurnal Eksplorasi Akuntansi (JEA),
5(2), 479-494. Https://Doi.Org/10.24036/Jea. V5i2.670

Fauzan, R. (2020). Pengaruh Sikap Konsumen Pengguna Online Shop Terhadap Minat
Beli Ulang. Https://Digilibadmin.Unismuh. Ac.Id/Upload/10191-Full Text.Pdf.

Dung, P, T, P., Et Al. (2023). Understanding The Startup’s Intention Of Digital Market-
ing’s Learners: An Application Of The Theory Of Planned Behavior (TPB) And Tech-
nology Acceptance Method (TAM). Cogent Business & Management.
Https://Doi.Org/10.1080/23311975.2023.2219415.

Gupte, H, A., Et Al. (2022). Using The Theory Of Planned Behavior To Explain And
Predict Areca Nut Use Among Adolescents In India: An Exploratory Study. Substance
Abuse And Rehabilitation. Https://Doi.Org/10.2147/SAR.S377606

Najma, C. (2022). Pengaruh Persepsi Kegunaan, Kemudahan, Sikap, Norma Subjektif,
Dan Persepsi Kontrol Perilaku Terhadap Minat Penggunaan Financial Technology
(DANA) 1-23. Https://Dspace.Uii.Ac.Id/Handle/123456789/41213.

Hamonga, T, E., Et Al. (2023). Salient Beliefs And Intention To Use Pre-Exposure
Prophylaxis Among Pregnant And Breastfeeding Women In Zambia: Application Of
The Theory Of Planned Behaviour. Global Public Health An International Journal For
Research, Policy And Practice. Https://Doi.Org/10.1080/17441692.2023.2184483
Tanuwijaya, A.C. (2023). Pengaruh Sikap Dan Persepsi Kontrol Perilaku Terhadap Niar
Pembelian Dengan Variabel Moderasi Norma Subjektif Pada Produk Fashion Batik
Bagi Generasi Muda. Https://E-Journal.Uajy.Ac.1d/28985/

Open Access This chapter is licensed under the terms of the Creative Commons Attribution-
NonCommercial 4.0 International License (http://creativecommons.org/licenses/by-nc/4.0/),
which permits any noncommercial use, sharing, adaptation, distribution and reproduction in any
medium or format, as long as you give appropriate credit to the original author(s) and the
source, provide a link to the Creative Commons license and indicate if changes were made.

The images or other third party material in this chapter are included in the chapter's

Creative Commons license, unless indicated otherwise in a credit line to the material. If material
is not included in the chapter's Creative Commons license and your intended use is not
permitted by statutory regulation or exceeds the permitted use, you will need to obtain
permission directly from the copyright holder.


https://doi.org/10.24036/jea.v5i2.670
https://dspace.uii.ac.id/handle/123456789/41213
https://e-journal.uajy.ac.id/28985/
http://creativecommons.org/licenses/by-nc/4.0/

	1 Introduction
	2 Method
	3 Result and Discussion
	3.1 Descriptive Analysis
	3.2 Verification Analysis

	4 Conclusion
	Acknowledgement. Writers would like to express gratitude for Research Department in Universitas Singaperbangsa Karawang for supporting this research and appreciation for reviewer on this paper.

	References

