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 Abstract. The purpose of this study is to ascertain the impact of entrepreneurial interest. This study is a survey of university students 

in Bandung and West Java. The purposive sampling approach, a sample selection strategy where a person chooses a sample based on 

a personal judgment of some appropriate features of the sample members, was used to select 100 respondents from the sample of 

undergraduate students. The instrument has a good score on reliability and validity tests. The final score of the non-parametric test 

analysis defines that the data is correlated between a dependent variable and the independent variable Because the score is less 

than 0,05 and the correlation coefficient is close to 1.00. 
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I. INTRODUCTION 
 

The intricate and dynamic nature of entrepreneurship provides students with one-of-a-kind opportunities to acquire 

crucial skills and prepare for future success. Despite the value of traditional academic fields, entrepreneurship classes give 

students helpful life skills, including cooperation, time management, negotiating, and communication. Entrepreneurial 

creativity and mindset positively impact entrepreneurial spirit among undergraduate students (1). Every year, public and 

private universities give birth to young graduates who should improve the quality of human resources so that they can help 

the country's economy. Nevertheless, their potential has not been maximal, so they have difficulty getting a job. The 

solution to this problem is creating a work field or making new entrepreneurs. Entrepreneurs are the right choice to develop 

and assess their skills, resources, and risk tolerance before becoming an entrepreneur (2). At least, Entrepreneurship means 

providing employment for yourself and not depending on others. 

To solve the challenges caused by the high unemployment rate, entrepreneurial interest must increase. It is thought 

that having an entrepreneurial interest will develop a more independent mindset and willingness to live better without 

depending on others(3). It is not easy to be interested in entrepreneurship. This is because there are differences in the 

thinking of individuals. Some have the desire and interest in entrepreneurship, but on the other hand, many choose to look 

for work rather than job creators(2). This is due to the low mentality of students to start entrepreneurship starting from their 

weakness in taking risks and limited existing capital(4). Youth confront difficulties starting and operating their firms due 

to a lack of entrepreneurship skills, education, experience, resources, networks, and family support (4). challenges from 

the enabler side include the absence of business incubators or locations for entrepreneurs to expand their operations and 

policy assistance from authorities/governments at all levels ((4). 

  

II. LITERATURE REVIEW 

A. Locus of Control 

 The locus of control theory states that attitudes and behaviour in conflict situations will be influenced by the 

characteristics of the locus of control, especially the internal locus of control, where the internal locus of control is a 

perspective that all results, good or bad, are due to actions that come from capacities and factors in themselves(5). The 

hallmark of the internal locus of control is that they believe an event is always within their control range and are 

likely to behave and act more ethically, objectively, and independently. Locus of control significantly affects 

entrepreneurial competency, and entrepreneurial competency mediates the relationship between locus of control and 

business and personal success(6). The effect of students' university environment, demand for achievement, and locus of 

control on their interest in entrepreneurship. The study results revealed that locus of control significantly influences 

students' motivation to start their businesses (7). 

H1: It is suspected that locus of control influences entrepreneurial interest.
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B. Motivation 
 

Motivation is the process by which activities with a purpose are started and maintained. According to the 

expectancy-value theory, motivation results from expectations for success and the importance of the objective(8). 

Motivation is the accumulation of various motives that cause, maintain, and control a particular behaviour in a person. A 

motive is an underlying feeling that energies, activates, or pushes conduct toward goals(9). Entrepreneurship requires self-

efficacy and motivation since they influence business success, especially in micro and small food and beverage firms (10). 

In addition, motivation significantly enhances one's ambition to pursue entrepreneurship. (11) 
 

H2:  It is suspected that motivation influences entrepreneurial interest. 

 

 

C. Family Environment 
 

The situations and social climatic conditions within families are called the "family environment." It is the 

foundation of numerous associated aspects of academic achievement and the external support resource that guarantees 

teenagers' academic success(12). The family environment significantly positively affects students' entrepreneurship 

interests (13). Family environment can have pervasive effects on entrepreneurship, including cultural dimensions, gender 

issues, family business and succession, parental role models, entrepreneurship and self-employment, and family support 

for women entrepreneurs(14). 
 

H3: It is suspected that the Family Environment influences entrepreneurial interest. 

 

III. RESEARCH 

This study's research type is descriptive and causal(15). The method used in this study is a quantitative method 

assisted by distributing questionnaires to 100 universities based in West Java. The data analysis technique used is a simple 

regression analysis technique used in the Software Package for the Social Science (SPSS) version 25, including validity 

test, reliability test, data analysis technique, MSI, classic assumption test, and hypotheses test of Spearman rho. This 

research uses a non-contrived setting, and the implementation time is used cross-sectional. Statistical software programs 

and surveys can be used to examine the effects of independent factors, such as entrepreneurship education, motivation, and 

self-efficacy, on the dependent variable of interest, such as entrepreneurial intention. In entrepreneurship research, the 

phenomenon driving the research must be carefully considered while choosing the dependent variables. 

This research was conducted on four variables, that is, 3 Independent Variables and 1 Dependent Variable. 
 

A. Independent variable in this study, there are three independent variables, namely Locus of control, Motivation, 

 Family Environment.  
 

B. Independent Dependent variable In this study, there is one dependent variable, Entrepreneurial Interest   

 
 

IV. RESULT AND DISCUSSION 
 

The discussion summarises the data processing outcomes, provides a logical interpretation of the results, and connects the 

findings to pertinent reference materials. 
 

a. Validity Test and Reliability Test 

All statement items on the locus of control, motivation and family environment variables are valid. This is evidenced 

by the R-count > R-table (0.2578), meaning that each statement item on the respondent performance variable is valid 

and suitable for the research measuring tool. 
 

b. Reliability test 

All statement items on the locus of control, motivation and family environment variable are reliable by the Reliabilities 

coefficient (Cronbach Alpha) value greater than 0.6, meaning that each statement item is declared consistent in repeated 

measurements on the same object. 
 

c. Descriptive Statistics 

The result of the descriptive statistic is that we know that the minimum score of the statistics is 18, and the maximum 

score is 30 for all the 100 student respondents. The results for the means for each variable, that is, for the Locus of 

Control, is 26.70, motivation is 26.55, and Family Environment is 26.64. 
 

a. Normality Test 

From the table below, it can be concluded that the data distribution is not normal. Therefore, we used the 
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non-parametric test for the hypothesis test to determine the correlation and significance of each independent 

variable that influences the dependent variable. 

 

Table 1. Normality Test 
 

 Locus of Control Motivation Family 
Environment 

N 100 100 100 

Means 26.70 26.55 26.64 

St. Deviation 3,694 3,748 3,700 

Asymp. Sig 

(2-tailed) 

.000c .000c .000c 

 

b. Hypothesis Test  

The Spearman test is part of non- parametric statistics (does not require assumptions of normality 

and linearity)(16). The aim is to find out the relationship between variables. The test is used to determine the 

correlation coefficients of each independent variable that influence the dependent variable and define its 

significance.  

Table 2. Hypothesis Test 
 

No Variable 
Entrepreneurial 
Interest Y 

(Correlation coefficient) 

Entrepreneurial 
Interest Y Sig 

(2 -tailed) 

1 Variable Locus of Control 0,912 0,00 

2 Variable Motivation 0,911 0,00 

3 Variable Family 
Environment 

0,915 0,00 

 

 

If the significance level is less than 0.05, then it is correlated, and if the Correlation Coefficient is almost 1.00, then the 

correlation is strong. 
 

The locus of Control on Entrepreneurial Interest Correlation Coefficient value is almost 1.00 and has a significance level 

of less than 0.05, and H1: Locus of control has a positive and significant effect on Entrepreneurial Interest; thus, it can be 

concluded that hypothesis 1 is accepted. Internal and external locus of control have a favourable relationship with 

entrepreneurial intention, according to a study on the impact of locus of control on entrepreneurial intention in Ghana. 

However, compared to the internal locus of control, the external locus of control has a greater impact on entrepreneurial 

intention(17). According to an article on Alpha JWC Ventures, an individual's intention to maintain an entrepreneurial 

profession is strongly influenced by their internal locus of control(18). 
 

Motivation for entrepreneurial Interest Correlation Coefficient value is almost 1.00 and has a significance level of less than 

0,05, and H2: Motivation has a strong correlation coefficient and is significant to Entrepreneurial Interest. Thus, we can 

conclude that hypothesis 2 is accepted. From the viewpoint of positive psychology, a case study examines the 

entrepreneurial process's emotion, cognition, and behaviour. The study examines how entrepreneurs' emotions and 

behaviours vary during the entrepreneurship process using a variety of situations(19). In the setting of a transitional 

economy, the case study investigates the meaning of entrepreneurial motivation. The study explores the real-world 

circumstances of 135 entrepreneurs in China and analyzes the connection between entrepreneurial psychology and 

motivation (20). A case study examines students' entrepreneurial ambitions and motives at a vocational institution. The 

study examines personal traits, social networks, and institutional support and how these affect students' entrepreneurial 

inclinations(21). 
 

Family Environment on Entrepreneurial Interest Correlation Coefficient value is almost 1.00 and has a significance level 

of less than 0,05, and H3: Family environment has a positive and significant effect on Entrepreneurial Interest. Thus, it can 

be concluded that hypothesis 3 is accepted. Family environment significantly impacts students' entrepreneurship interest, 

according to a study on the impact of entrepreneurship knowledge, entrepreneurship motivation, and entrepreneurship on 

students' interest in the Islamic education management program. According to the study, parental encouragement and 
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support can increase students' entrepreneurial interest (22). According to a systematic analysis of entrepreneurship and 

family roles, an individual's entrepreneurial ambition and desire can be favourably impacted by family support and 

encouragement. The study contends that a perspective on family embeddedness can aid in a better comprehension of the 

pervasive influences of family on entrepreneurship (23). Family environment has a strong beneficial impact on 

entrepreneurship motivation, according to a study on the effect of entrepreneurship education and family environment on 

entrepreneurship motivation in college students. According to the report, family support (24) 

 

 
V. CONCLUSION AND SUGGESTION 
 

A. Conclusion 

1. The 3 Main factors presented are Locus of control, Motivation and Family Environment, which are the key to the 

assessment and determine the standard of measurement of student interest in entrepreneurship.  

2. The best standard produced by this paper can be used as a reference for finding weak points or factors that cause 

a decrease in student interest in entrepreneurship.  

3. This assessment standard is not an overall assessment because every human has uniqueness, and psychological 

factors can be the most influential.  

4. This standard can be a reference for students to prepare themselves before going into the field of entrepreneurship, 

and for universities, it can be a reference for adding to the knowledge taught to students so that they are more 

interested in entrepreneurship.  

B. Suggestions 

1. Every student can always engage in entrepreneurship, but many external and internal factors prevent this 

opportunity from being taken.  

2. Entrepreneurship knowledge provided by universities today is not sufficient to equip students to engage in 

entrepreneurship. For this reason, high enthusiasm and never giving up are needed to complement other 

entrepreneurship knowledge that cannot be obtained from universities. 
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