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Abstract

We consider a retailer who sells a single product to strategic consumers sensitive to price over two periods:
advance and spot. The retailer’s decisions include whether to offer the product and, if so, the prices in both
periods, and whether to ration capacity in the advance period. This article takes the retailer's profit
maximization as the goal, and focusing on how the retailer determines the capacity rationing strategy when
selling products to strategic consumers, and backward induction is used to derive the seller’s decisions in
equilibrium. Research indicates that the retailer’s optimal rationing policy is unrelated with the cost of
product, and is mainly determined by the retailer's capacity and the number of consumers who arrive in
advance.
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